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Find Out All Our Secrets At 
www.SouthPointMeetings.com 

Or Call 702-797-8050

MEETING PLANNERS REVEAL 
THE BEST KEPT SECRET ON 
LAS VEGAS BOULEVARD

It has been wonderful to work
with a property that works with us
to keep our costs in line. South
Point definitely gives us value for
our dollar.

Another value that can’t be 
determined in dollars and cents 
is the fact
that your
hotel and 
convention
staff has
very little
turnover.

Our confidence in using South
Point is what led us to also 
recommend the property for the
WaterSmart Innovations 
Conference which we manage 
and 2012 will be the fifth year 
for that conference at the 
South Point.

Lee Anne Short
Chief Operations Officer
Las Vegas Management

Isuzu would highly recommend
the South Point for any meeting
you may plan in Las Vegas. We
used the new hotel in January of
2007 for a launch event that took
over the hotel. Since that meeting,
we have used South Point more
than 15 times for various events,
and meetings, from events that
have taken over the hotel to just a
small group, the staff at South
Point will treat you the same.
From the sales office to the staff
working on the event, they’re all
about making sure that you’re
having the best event possible.

Brian Tabel
Retail Marketing Manager
Isuzu Commercial Truck of America Inc.

Open Systems, Inc. has used the
South Point for our partner and
customer conferences for the last
three years. As a meeting planner
who has worked with hundreds of
venues, I find the staff at South
Point to be a breath of fresh air.
They are an experienced team 
that work together like a well-oiled
machine. The meeting space is
ideal for us because our attendees
don’t have to walk through the
casino and we can have all our
functions on the same floor. We
also LOVE having the Showroom
for our private parties. The hotel
offers enough amenities so you
feel like you’re on the strip 
without the crowds and the high
prices. I wouldn’t hesitate to 
recommend South Point for a 
great meeting space.

Ms. Carla Alarcon
Director of Marketing
Open Systems, Inc.

12-0213P Association Convention & Facilities_Layout 1  5/10/12  9:14 AM  Page 1
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Greater Miami 
Convention and Visitors Bureau

Seventeen-Time Winner

Miami’s the place to plan 
your event if you want 
your attendees to love 

their time with you and rave about 
it after they go back home.

Colors are brighter here. Tastes 
are sweeter. Breezes are balmier. 
And business is more creative.

Your attendees can swim with a 
dolphin. Take all their meals alfres-
co. Browse for vintage mid-century 
finds. Hold hands 24/7.

If Miami is starting to sound like 
the place where you should plan 
your next event, you’re starting to 
understand. We’ve got the best 
weather, the hottest restaurants, 
the hippest shops, the most accommodating hotels and the 
most beautiful people anywhere in the world.

New Venues
Plus we’re the only city in America with two sparkling new 

performing arts centers designed by superstars Cesar Pelli and 
Frank Gehry. We’re the only city in the world with a brand-new 
cultural arts center, a new world-class baseball stadium adjacent 
to downtown, a new art gallery district and a brand-new science 
museum scheduled to open soon. If you’re looking for exciting 
new venues, we’re the only city you should be considering.

Between meetings, your guests can shoot a round of golf. 
Try to get under the limbo stick. Rollerblade. Whack a tennis 
ball. Build a sand castle. Run on the beach. Watch the cruise 
ships sail past downtown’s glittering skyline. Water-ski. Play 
beach volleyball. Shop at the world’s largest collection of de-
signer boutiques. Enjoy restored MiMo (Miami Modern) archi-
tectural treasures. See the future.

Miami’s the international city 
where you’ll hear languages and 
dialects from around the world. 
Meet people from every corner 
of the earth. Find fashions from 
New York, Paris, Rome and Sao 
Paulo. Art from Basel. Celebrities 
just in from Hollywood. Rock 
bands from Argentina. String 
quartets from Europe.

Miami is brighter, hipper, hotter, 
cooler, friendlier, sunnier, sultrier, 
tastier than anywhere you’ve ever 
been before.

When it’s time to plan your off-
sites, there’s more to do in Miami 
than anywhere. All major league 

sports; NASCAR’s Homestead-Miami Motor Speedway, Sony 
Ericsson Open, Cadillac Golf Championship at Doral, plus 
more golf and tennis than anywhere else. And Miami-Dade fea-
tures two national parks — the Biscayne National Preserve and 
Everglades National Park. But hip Miami is also a world-class, 
family-friendly destination. Between Jungle Island, the Miami 
Seaquarium, Zoo Miami and our sparkling beaches, there are 
lots of fun things to do with your kids.

When it comes to coming and going, no destination has 
invested more on transportation. Miami International Airport 
boasts new terminals and a recently installed high-speed train 
to whisk travelers from plane to baggage claim and on to our 
new intermodal center where you’ll find access to rental cars, 
taxis and limos, and public transportation in one convenient 
place. And now you can take our new Metrorail service directly 
to downtown Miami. And it’s all designed to make hosting an 
event in Miami just as easy as possible. Imagine the meeting 
your attendees will want to come to. It’s so Miami.� C&IT

701 Brickell Avenue
Miami, FL 33131

800-933-8448 ext. 3071
www.MiamiMeetings.com

WILLIAM D. TALBERT III 
President and CEO

Citywide Facts and Features
Guest Rooms: 50,000
Meeting Space: Miami Beach Convention Center: 
502,000 sf of exhibit space; 70 flexible meeting 
rooms and 100,000 sf of prefunction space.

© Greater Miami Convention & Visitors Bureau – The Official Destination Marketing Organization for Greater Miami and the Beaches.

When you’re so close to your ocean view room, so close to famous art, and so near a café cubano, you’ll know.
No tweet, snapshot or posting will ever be enough. You so have to meet here to get it. MiamiMeetings.com

GMCVB-05746-Corporate-Incentive Travel-Awards Nov_1A.indd   1 10/29/12   4:31:52 PM
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Long Beach 
Convention & Visitors Bureau

Eight-Time Winner

The Long Beach Convention 
& Entertainment Center, 
with more than 300,000 sf of 

modern, flexible exhibit and meet-
ing space, is located in the center 
of the downtown waterfront with 
sweeping harbor views.

The center recently underwent 
a major modernization, and more 
than $35 million in major upgrades 
and renovations have been in-
vested to create a new model for 
contemporary convention centers. 
This dynamic repositioning is de-
signed to give guests a warm, styl-
ish and welcoming social experi-
ence. In addition, complimentary 
Wi-Fi is now available throughout the convention center, so 
attendees can go online to work and connect with their offices.

With the needs of today’s convention and meeting attend-
ees in mind, the center’s lobbies and hallway areas have been 
enhanced with new furniture, carpets, plants and artwork to 
create mini meeting spots and networking pods where people 
can sit, talk and socialize.

All of these enhancements have continued to hit higher 
benchmarks in surpassing customer expectations in terms of 
service and experience. This is already being noted in the con-
vention planning community and is one of our main competi-
tive advantages.

The Long Beach Arena
Set to be complete February 2013, the Long Beach Arena 

will have the capability of being transformed into a “loft-
style” ballroom and will produce 45,000 sf of event space. 
The loft-style ballroom will be formed using the floor space 

of the arena and dropping elec-
tronically operated curtains from 
the ceiling, covering the views 
of the upper deck seating. Over 
the ballroom area will be a grid 
of truss systems (complete with 
LED, stage lighting and sound 
systems). This will provide an inti-
mate environment for dinners and 
concerts for up to 5,500 people, 
doubling current capacity.

A campus has been created 
around downtown Long Beach 
that encourages the development 
and sharing of ideas. This campus 
includes newly renovated hotels, 
which are just steps from the con-

vention center and the surrounding downtown waterfront en-
tertainment district. Attendees will find shopping venues, en-
tertainment, nightlife and more than 100 quality restaurants, 
many with spectacular oceanfront views.

Long Beach is the center of Southern California, with all the 
attractions of Los Angeles and Orange County just minutes 
from our downtown waterfront. But Long Beach features its own 
world-class attractions: The Queen Mary and the Aquarium of 
the Pacific, The Pike At Rainbow Harbor, Shoreline Village, plus 
four distinctive museums and two historic ranchos.

Getting to Long Beach has never been easier with service 
from three major airports. Los Angeles International Airport 
and Orange County Airports are less than 30 minutes away, 
and Long Beach Airport is just seven minutes from downtown. 
Set to be complete in 2013 is Long Beach Airport’s $140 mil-
lion modernization project, which includes a new parking 
structure, ramp improvements, gates and a concourse with a 
central garden. � C&IT

301 E. Ocean Blvd. Suite 1900
Long Beach, CA 90802

562-495-8350
Fax: 562-435-5653

steveg@longbeachcvb.org
www.VisitLongBeach.com

STEVE GOODLING 
President and CEO

Citywide Facts and Features
Guest Rooms: 4,527
Hotels/Resorts: 21
Meeting Space: hotels, 219,000+ sf; offsite, 500,000+ sf.
Convention Center FYI: With the recent addition of free 
Wi-Fi throughout the convention center, guests will be 
able to go online to work and connect with their offices.

Unconventional
Meet the City that doesn’t do Ordinary. Chic. Casual. Modern. Retro. Hot, sunny days. Bright, electric nights. 

It’s the unmistakable contrasts and sweet contradictions that make Long Beach a city apart from the rest. So 

when hosting your next event, go where a world of possibilities await just a few sandy steps from your beach 

towel – because in Long Beach, whatever you do, you’re in for the unconventional. visitlongbeach.com

Experience

The Urban Waterfront Playground
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VISIT DENVER, 
The Convention & Visitors Bureau

Seventeen-Time Winner

Think you know Denver? Think 
again! Colorado’s hip capital 
city continues to boom with 

new hotels, restaurants, attractions 
and rail connections. We dare you 
to see the City in a whole new way 
at TruthorDareDenver.com. 

Denver was named the No. 
1 convention city in the world by 
Toronto’s The Globe & Mail, and 
the No. 1 most walkable conven-
tion city by PCMA, proof positive 
of Denver’s place as a top meeting 
destination. Denver is dedicated to 
sustainable development and eco-
logically friendly practices, recently 
being named the No. 1 green 
meeting destination in the 2011 Metropoll Study. The Colorado 
Convention Center is the largest LEED-certified building in 
Colorado. Denver B-cycle, the City’s pioneering bike-sharing 
program allows locals and visitors to pick up a bike from 53 
stations throughout the City and drop it off at any other station.  

Hotels
A 239-room Four Seasons Hotel opened recently, com-

plete with an 8,500-sf spa and rooftop pool. The deluxe 
property complements The Ritz-Carlton, Denver, a 202-
room hotel and Denver’s first AAA Five Diamond property, 
and a 403-room, 13-story Embassy Suites Denver-Downtown 
Convention Center. There are now more than 8,400 down-
town hotel rooms within walking distance of the convention 
center, with 43,000 rooms metro-wide. Downtown Denver 
will be bringing on more options in 2012 and beyond with 
the opening of a 150-room SpringHill Suites by Marriott in 
August 2012, a 300-room Homewood Suites/Hampton Inn 

and Suites scheduled for mid-
2013, and a 230-room Marriott 
Renaissance opening in late 2013 
in the historic Colorado National 
Bank building.

Eat Drink Denver
Denver’s dining scene continues 

to gain national attention, includ-
ing major articles in publications 
such as The New York Times that 
rave about Denver’s chef-owned 
restaurants, many of which feature 
seasonal and farm-to-table fare. 
The City’s burgeoning reputation 
as the “Napa Valley of Beer” will 
be improved when a half dozen 

new tap houses open downtown, offering more than 200 new 
taps of handcrafted beer. The best of Denver’s food scene can 
be experienced on a new website, EatDrinkDenver.com.

Denver’s Unique Venues and Attractions
Whether hosting an event for 10 or 10,000, Denver’s offsite 

venues are unique, convenient and state of the art. The Denver 
Art Museum features a 5,500-sf banquet hall, while the Denver 
Museum of Nature & Science offers multiple unique settings 
that accommodate 15 to 3,500 guests, along with inspiring 
views of City Park, Denver’s skyline and the Rocky Mountains. 
Red Rocks Amphitheatre offers views of its towering sand-
stone monoliths. The Denver Zoo opened the Toyota Elephant 
Passage, a 10-acre “green” attraction housing the nation’s larg-
est bull elephant habitat. Denver also is home to the Denver 
Performing Arts Complex, the second largest arts complex 
nationwide, with 10 venues seating 10,000 people for theater, 
symphony, opera and dance.� C&IT

1555 California Street
Denver, CO 80202 

303-571-9417
Fax: 303-892-1636

rbenedick@visitdenver.com
VisitDenver.com/Conventions

RACHEL BENEDICK 
Vice President 

Sales and Services

Citywide Facts and Features
Guest Rooms: More than 8,400 downtown hotel 
rooms within walking distance of the convention 
center, with 43,000 rooms metro-wide.
Main Convention Venue: Colorado Convention 
Center, with 584,000 sf of exhibit space on one level.
Meeting Space: 63 meeting rooms; 100,000 sf in the 
meeting rooms, plus two ballrooms of 35,000 sf and 
50,000 sf and the 5,000 fixed-seat Wells Fargo Theatre.
Special Services: New rail line connecting downtown 
to Denver International Airport by 2016.

Plan an offsite at a one-of-a-kind venue. 
               one built 250 million years ago.

denver has a state-of-the-art convention center     
                                surrounded by 8,400 hotel rooms.

bleed: 8.375 x 11.125
Trim: 8.125 x 10.875
Live: 7.25 x 10

VD: FP4C Truth Dare CC/RR November 
Corp. Incentive Travel

5576

The Colorado Convention Center’s 40' Blue Bear, I See What You Mean, by Denver artist Lawrence Argent, has become a Mile High City icon.

You know about the Blue Bear outside the Colorado Convention Center. But did you 
know that the building is LEED Certified? You know Red Rocks Amphitheatre is a  

top concert venue. But you probably didn’t realize you can hold a meeting there. 
We dare you to see Denver in a whole new way at TruthOrDareDenver.com  

You know about the Blue Bear outside the Colorado Convention Center. But did you 
know that the building is LEED Certified? You know Red Rocks Amphitheatre is a  

top concert venue. But you probably didn’t realize you can hold a meeting there. 
We dare you to see Denver in a whole new way at TruthOrDareDenver.com  

The Colorado Convention Center’s 40' Blue Bear, I See What You Mean, by Denver artist Lawrence Argent, has become a Mile High City icon.

5576_VD_TruthDare_CCRR_8125x10875_M.indd   1 9/14/12   11:37 AM
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hilton sandestin beach 
golf resort & spa

Fifteen-Time Winner

An unforgettable meeting... 
all under one roof. With 
a stunning location along 

Northwest Florida’s Gulf Coast, an 
unparalleled commitment to excel-
lence in amenities, and a dedicated 
full-service approach to meetings 
and special events, it’s no surprise 
the Hilton Sandestin Beach has 
long been the South’s preferred 
beachfront meeting destination. 

Meeting Facilities
With 28 years as Northwest 

Florida’s premier resort hotel, the 
Florida Green Lodging-certified 
Hilton Sandestin Beach now boasts 
more than 32,000 sf of award-winning space and more than 
20,000 sf of deck areas overlooking the Gulf of Mexico, as well 
as remodeled meeting spaces, following a $6.5 million hotel-
wide renovation completed in spring 2011. These renovated 
spaces include spacious meeting and banquet facilities. The 
facilities vary from small breakout rooms to elegant ballrooms, 
and from boardrooms to outdoor deck areas overlooking the 
Gulf’s emerald-green water and sugar-white sand. The hotel’s 
meeting space options, which can accommodate more than 
2,000 guests, include two ballrooms. From the 9,504-sf Emerald 
Ballroom to 20 breakout rooms and 106-seat theater, the Hilton 
Sandestin Beach offers the perfect space for every occasion.

World-Class Service
Additionally, at the Hilton Sandestin Beach, meeting at-

tendees will enjoy world-class service that reassures them 
their every need will be taken care of, thanks to a dedicated 
team of professional sales, event and conference managers, 

and onsite concierge and bell 
staff, as well as programs for chil-
dren and teens. With a blend of 
beachside comfort, resort casual-
ness and world-class luxury, the 
598-room Hilton Sandestin Beach 
ensures attendees’ stays are un-
forgettable, from the moment 
they enter their spacious guest 
room. Guests may choose from a 
variety of comfortable, oversized 
accommodations that include 
Presidential Suites to Deluxe 
Junior Suites, which feature bunk 
beds for children, complete with 
a state-of-the-art media center — 
making it easy to turn any busi-

ness trip into a family vacation. 

Recreational Options
Mix business with pleasure, thanks to a wide array of luxuri-

ous onsite amenities, access to resort facilities, and proximity to 
the area’s best shopping, entertainment and dining. The Hilton 
Sandestin Beach features: six distinct onsite dining options — in-
cluding Destin’s only AAA Four Diamond restaurant — an award-
winning, full-service spa and fitness center, countless beachside 
activities, such as kayaking and stand-up paddle-boarding, ac-
cess to championship golf and much more. Additionally, with an 
ideal location set against a beautiful backdrop of the sugar-white 
sand and emerald-green water of Destin, FL, one of Condé Nast 
Traveler’s Top 20 Florida Golf Resorts and a Top 150 U.S. Resorts, 
the Hilton Sandestin Beach truly sets itself apart as Northwest 
Florida’s premier resort hotel. Who said you can’t have it all? 
Everything you need for a memorable meeting is under one roof 
at the Hilton Sandestin Beach.� C&IT

4000 Sandestin Boulevard South
Destin, Florida 32550

850-267-9600
877-705-6641

Fax: 850-267-1816
sales@hiltonsandestinbeach.com
www.HiltonSandestinBeach.com MATTHEW PRICE 

Director of Sales and 
Event Planning

Facts and Features
Guest Rooms: 598
Meeting Space: More than 32,000 sf.
Special Services & Amenities: The Hilton Sandestin 
Beach Golf Resort & Spa, Northwest Florida’s 
largest full-service beachfront hotel, features 598 
accommodations, 32,000 sf of indoor meeting space, 
award-winning spa and six onsite dining options 
— including a AAA Four Diamond restaurant.

4000 Sandestin Blvd. South, Destin, Florida 32550 • 1-877-705-6641 • (850) 267-9600 • info@hiltonsandestinbeach.com

On the sugar-white beaches of  

Northwest Florida

Between emerald waters andHeaven on Earth.

Bring your next meeting to Hilton Sandestin Beach Golf Resort & Spa, the largest full-service beachfront 

resort on Northwest Florida’s Gulf Coast, and let our experienced team of professionals create 

an enviable meeting that only looks like you worked hard to put it together! With 598 guest rooms, 

every conceivable amenity, and meeting and banquet facilities for more than 2,000, we will make 

planning your next meeting easy…freeing you to disconnect, relax and enjoy your time with us. Visit 

hiltonsandestinbeach.com/meetings today to learn how Hilton Sandestin Beach Golf Resort & Spa can 

create an enviable experience for you and your guests.
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The houstonian Hotel, club & Spa
Eleven-Time Winner

Nestled amidst 18 acres of 
towering pines and ma-
jestic oaks, The Housto-

nian Hotel, Club & Spa is a AAA 
Four Diamond property located 
in the heart of Houston. 

Neighbor to the dynamic 
Galleria and beautiful Memorial 
Park, The Houstonian offers 
tranquil seclusion for guests 
from the hustle and bustle of the 
city. Guests can unwind in the 
majestic Great Room, with its 
30-foot, hand-carved fireplace, 
stately European fabrics, lush 
wood paneling and exquisite, 
inlaid parquet floors. 

The 289 beautifully appointed guest rooms and suites 
communicate a timeless sense of elegant taste and beau-
ty. Amenities include oversized working desks, cordless 
phones, high-speed Internet, in-room safes, minibars, eve-
ning turndown service, dry cleaning services and 24-hour 
room service. 

Comfort With Energy Efficiency 
The Houstonian’s finished rooms have a warm, residential 

feel and offer energy-efficient features and technological ad-
vancements. In addition, floor-to-ceiling windows allow natural 
lighting as well as beautiful views of the wooded environment. 

In an effort to conserve energy and provide special conve-
niences, the hotel has installed an energy management system 
for each room to regulate temperature, and sensors enable 
the hotel to know when a door has been opened or closed 
to eliminate disturbances. Each room also offers energy-effi-
cient lighting, including three-way, dimmable and standard-

compact fluorescent lightbulbs, 
and a 42-inch, LCD high-definition 
Philips television.

A Touch of Class 
The Houstonian’s facilities, flair  

and flawless attention to detail 
add distinction to any corporate 
event. The hotel features 26 meet-
ing venues from the Houstonian 
Grande Ballroom accommodating 
600 banquet-style, to the execu-
tive-style boardroom, to poolside 
parties at the outdoor covered 
Gazebo. The more than 32,000 sf 
of meeting space features floor-to-
ceiling windows, executive confer-

ence chairs and extensive audio-visual equipment. 
The 125,000-sf Houstonian Club is where Houston resi-

dents and guests from all over the world mingle and exer-
cise. Access to this members-only private club is extended 
on a complimentary basis to all hotel guests during their stay. 
The club features exercise equipment, a rock-climbing wall, a 
boxing ring, an indoor and outdoor tennis center, a full-court 
gymnasium, exercise classes, a pool complex and more. 

Unwind with the simplest of pleasures at The Houstonian’s 
spa — Trellis. With its open verandas, balconies and wooded 
views, Trellis offers additional options for relaxation with an 
indoor float pool and quiet rooms. The spa menu of services 
features more than 100 treatments including massages, mani-
cures, pedicures, facials, baths, body treatments, nail and hair 
services, professional makeup and more.

Houstonian guests can enjoy preferred rates at two of 
Houston’s finest daily fee golf clubs, The Tournament Course at 
Redstone Golf Club and BlackHorse Golf Club.� C&IT

111 North Post Oak Lane
Houston, TX 77024

800-231-2759
Fax: 713-680-2992

sales2012@houstonian.com
www.Houstonian.com

JIM MILLS 
General Manager

Facts and Features
Guest Rooms: 289
Meeting Space: 32,000 sf
Special Services & Amenities: Floor-to-ceiling 
windows with wooded views in every guest room, key-
accessed concierge floor with continental breakfast 
daily, evening cocktails, hors d’oeuvres, after-dinner 
sweets, business services and personal concierge, 
three on-property dining options — Olivette, The 
Manor House and Center Court Café, valet parking and 
onsite transportation company, and 17,000-sf spa. 713.680.2626

800.231.2759
Uptown Houston

111 North Post Oak Lane Houstonian.com

Travel wel l .  Stay even better.

The Houstonian Hotel, Club & Spa is more than just an award-winning corporate destination –
it’s the premier escape for peace and tranquility. Surrounded by beautifully forested acreage, 

you’ ll f ind first-class elegance, world-renown spa luxury and personalized service like no other. 
You’ ll also find you may never want to leave. 

2012

790-106 2012Corp IncentiveTravel Ad 8.125x10.875 MECH.indd   1 10/3/12   11:25 AM
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Ponte vedra Inn & Club
Sixteen-Time Winner

Framed by graceful palms and 
rolling dunes, the oceanfront 
Ponte Vedra Inn & Club is 

nestled in the picturesque seaside 
village of Ponte Vedra Beach, just 
20 miles southeast of Jacksonville, 
FL. Since its celebrated opening 
in 1928, this AAA Five Diamond-
rated resort has served as host to 
some of the nation’s most influen-
tial meetings and conferences.

Lodging
Ponte Vedra’s stunning coast-

line serves as dramatic back-
drop for 250 luxurious rooms and 
suites, most enjoying breathtaking 
Atlantic Ocean views. The award-winning interiors combine 
exquisite furnishings, rich fabrics and classic details to create 
an atmosphere of sheer indulgence. Each spacious room fea-
tures cable TV, complimentary morning newspaper and coffee 
maker. Private patios and balconies frame panoramic views of 
the sea and sky.

Meetings Blueprint
Ponte Vedra is a 16-time recipient of the prestigious “Award 

of Excellence” for meetings distinction. More than 25,000 sf 
of flexible function space (17 rooms), ideally suits groups from 
10–450 people. Featured are two ballrooms, a cherry-paneled 
executive boardroom, vaulted ceilings, exquisite chandeliers, 
imported marble floors, silver service, crystal, china and flex-
back conference chairs for the maximum in meeting comfort. 
Available support services include a meeting coordinator, 
audio-visual rental equipment, an onsite business center and 
high-speed Internet access.

Dining Delights
Ponte Vedra’s four restaurants 

cater to a variety of tastes and 
moods in distinctive and imagi-
native locations. Popular group 
events include beachfront cook-
outs, country-western-style jam-
borees, black-tie affairs, putting 
green coffee breaks and “closest 
to the hole” cocktail receptions. 
Twenty-four-hour room service is a 
featured convenience.

Activities
Blessed with year-round sun-

shine and a pleasant climate to 
match, Ponte Vedra is a favorite 

choice among outdoor enthusiasts. Recreational pleasures in-
clude the Atlantic surf, beach, 36 holes of golf, 15 tennis courts, 
pools and an expansive, oceanfront fitness center. Additionally, 
biking, fishing, sailing and horseback riding combine to cre-
ate a year-round recreational paradise. The resort features the 
largest spa in north Florida — an aesthetically pleasing environ-
ment of 30,000 sf with an impressive selection of more than 
100 pampering and beauty services.

On the Map
The Ponte Vedra Inn & Club is located midway between 

Jacksonville and St. Augustine in Northeast Florida. The resort is 
31 miles (a 40-minute drive) from the Jacksonville International 
Airport. Twelve major and regional airlines provide more than 
100 daily flights to and from most major cities.

For more than 80 years, meeting planners have come to ap-
preciate the Ponte Vedra Inn & Club’s accommodations, activi-
ties, amenities and award-winning hospitality.�  C&IT

200 Ponte Vedra Boulevard
Ponte Vedra Beach, FL 32082

Contact: Tony Fitzjohn
Director of Group Sales

888-491-7924
Fax: 904-273-7757

sales@pvresorts.com
www.PonteVedra.com DALE HANEY 

Vice President 
 and General Manager

Facts and Features
Guest Rooms: 250
Meeting Space: 25,000 sf of meeting and 
banquet space, 17 meeting rooms.
Special Services & Amenities: Atlantic surf, beach, 
pools, two golf courses, 15 tennis courts, oceanfront 
gym, award-winning spa, four restaurants, three 
lounges, eight shops and boutiques, business center.

Oceanfront Excellence

A landmark since its celebrated opening in 1928, the 

Ponte Vedra Inn & Club proudly presides as the grand 

dame of northeast Florida resort hotels.  Featured are 

250 luxurious rooms and suites, the Atlantic surf, beach, 

golf, tennis, fitness, spa, fine dining, shopping and a 

AAA Five-Diamond award for hospitality excellence.

Ponte Vedra Beach, Florida  •  Oceanfront. Just 20 minutes from Jacksonville

888.491.7924  •  www.pontevedra.com
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Rosen Centre Hotel
Thirteen-Time Winner

Rosen Centre Hotel, known 
for skillfully balancing busi-
ness and pleasure with el-

egance and professionalism, con-
tinues to impress even the most 
well-traveled guests and meeting 
attendees. The newest amenity is 
free Internet service — Wi-Fi and 
hardwired — in all guest rooms 
and public spaces. Rosen Centre 
also completed a multi-million 
dollar remodel of its 1,334 guest 
rooms, one of its three 2,500-sf 
Presidential Suites, and its 14 two-
bay (520 sf) and three-bay (780 sf) 
hospitality suites. The Presidential 
Suite features a richly appointed 
personal study outfitted with custom millwork and a full-size 
desk and bookcase, an installed personal computer, multi-
function printer, wired and wireless high-speed Internet ac-
cess, a full array of Bose home theater and wave radio prod-
ucts, and multiple Samsung LED/LCD high-definition TVs with 
multifunction Bluetooth-enabled connectivity panels.  

First-Class Facility
Already a favored meeting destination, Rosen Centre 

Hotel remains a first-class business facility. Its prime loca-
tion coupled with attractive amenities that can accommodate 
groups of 10 to 4,000, easily transform it into convention 
headquarters. Now that the new 18,000-sf Executive Ballroom 
is open, Rosen Centre offers 124,000 sf of flexible meeting 
space, including a 35,000-sf Grand Ballroom, 14,375-sf Junior 
Ballroom, 24 meeting salons and four permanent registra-
tion areas. The Executive Ballroom also features 4,000 sf of 
new prefunction space. High-tech meetings are easy to hold 

thanks to advanced technical sup-
port, teleconferencing equipment 
and simultaneous on-demand 
translation services.

In addition to the free Wi-Fi 
and hardwired Internet service, 
each guest room features a 32-
inch flat-screen TV, data ports, 
an in-room safe and video folio 
review/checkout. Eighty suites, 
which range in size from 500 to 
2,500 sf, are ideal for smaller con-
ferences and events. 

Attendees will enjoy unparal-
leled dining at Rosen Centre’s 
nine restaurants and lounges. The 
newest eatery 98Forty Tapas & 

Tequila Bar offers sophisticated tapas-style dishes featuring 
fresh, seasonal ingredients in a blend of Mexican and Spanish 
flavors, as well as an extensive selection of 40 premium tequi-
las. Guests can choose light bites, cocktails and coffee from 
Banshoo Sushi, Red’s Deli or Smoooth Java, also located at 
the recently renovated Grande Lobby; then relax and mingle 
in the 150-seat open dining area. Those seeking a more in-
timate atmosphere need only take a few short steps to the 
upscale Everglades Restaurant or buffet-style Café Gauguin. 

Rosen Centre Hotel features a complete range of spa and 
salon services at the newly branded and expanded 6,100-sf 
The Spa at Rosen Centre; the tropical swimming pool with 
whirlpool and sundeck; and state-of-the-art fitness center.

The award-winning Shingle Creek Golf Club and Orlando’s 
favorite attractions are just minutes away. Free daily sched-
uled transportation to SeaWorld Orlando, Universal Orlando 
and Wet ‘n Wild is available, too. Whether it’s business or 
pleasure, Rosen Centre is the place to be.� C&IT

9840 International Drive
Orlando, FL 32819

800-204-7234
407-996-9840

Fax: 407-996-2659
tfrappier@rosencentre.com

www.RosenCentre.com TODD FRAPPIER 
Director 

Sales and Marketing

Facts and Features
Guest Rooms/Suites: 1,334/80
Meeting Space: 124,000 sf of meeting/event space 
including 24 meeting salons, a 35,000-sf Grand Ballroom, a 
14,375-sf Junior Ballroom and the new 18,000-sf Executive 
Ballroom with 4,000 sf of additional prefunction space.
Special Services & Amenities: Complimentary Internet service, 
hardwired and wireless, in all guest rooms and public areas.The 
Rosen Centre Skywalk connects to the OCCC West Building. 
Named as a Two Palm Green Lodge for conserving natural 
resources and implementing environmentally friendly programs. 

Rest Assured.®

Enter to win a $500 Tiffany & Co.® gift card** 
and more at RosenCentre.com/Perks

Put your meeting in our hands, 
and attendees will put the trophy in yours.

Let our team make you this year’s MVP (Most Valuable Planner).
Find out how you can get up to 10% towards your Master Account or for the  

charity of your choice,* or let us help you select the Planner Perks package that meets  
your needs. Call (407) 996-9840 or e-mail Sales@RosenCentre.com today.

New 18,000-sq.-ft. Executive Ballroom now open and 
The Spa at Rosen Centre opening this December.

Visit www.RosenCentre.com/ROI for current specials.
*Restrictions apply.  **No purchase necessary.

Gold Key
Award
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Proud 2012 Award of Excellence Winner
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ROSEN PLAZA HOTEL
Twelve-Time Winner

Much more than just a first-
class meeting facility, the 
Rosen Plaza Hotel offers a 

highly respected professional staff, 
outstanding accommodations and 
is adjacent to the 2.1-million-sf Or-
ange County Convention Center. 
The newest amenity is free Internet 
service in all guest rooms and pub-
lic areas — both wired and wire-
less. Rosen Plaza recently com-
pleted a floor-to-ceiling renovation 
of all 800 guest rooms, as well as 
hallways and hospitality suites. 
Guest rooms received new flat-
screen 32-inch TVs, new furnish-
ings, carpet and Simmons Beauty 
Rest beds as well as a complete bathroom remodel designed 
to invoke the relaxing sensations of an upscale spa. The hotel’s 
10 hospitality suites have been refurbished and redesigned to 
add flexible seating, and the junior executive suites boast a 
king bed, kitchenette with microwave, mini refrigerators and 
wet bar. The new baths have walk-in showers with beautiful tile 
accents. The newly renovated Presidential Suites feature luxuri-
ous décor with soothing earth tones and a 1,000-sf parlor room 
with multiple Samsung flat-screen HDTVs, an eight-person din-
ing table for board meetings and private events, and a kitchen 
area with a wet bar and granite counter tops. 

Meeting Facilities
Located in the heart of the International Drive district, 

Rosen Plaza offers more than 60,000 sf of state-of-the-art, so-
phisticated meeting space including the 26,000-sf column-free 
Grand Ballroom; the 12,500-sf Foyer; the 4,500-sf Regency 
Salon; 22 well-appointed meeting rooms; and 10 newly reno-

vated hospitality suites. Advance 
technical support, high-tech tele-
conferencing and simultaneous 
translation allow the hotel to ac-
commodate every need. Rosen 
Plaza is renowned for catering 
memorable corporate events for 
up to 2,740 attendees.

The popular Jack’s Place restau-
rant, famous for prime steaks and 
fresh seafood, was named one of 
Florida Trend’s top restaurants in 
Orlando and Orlando Magazine’s 
Best Restaurant on International 
Drive. Cafe Matisse offers buffets 
and à la carte menus for breakfast, 
lunch and dinner; and Lite Bite is 

ideal for sandwiches and snacks. Smoooth Java and the Lobby 
Bar are great places to gather. After dinner, nightlife awaits at 
the newly renovated Backstage Nightclub & Sports Bar, which 
features a huge dance floor, live music on weekends, six 50-
inch flat-screen TVs for HD sports and an all-new recreation 
area with pool tables, darts and video games. 

Other amenities include a fitness center and a tropical swim-
ming pool with a cascading waterfall and whirlpool. The pool 
deck will be enhanced with attractive new pavers and a pergola 
and trellises blooming with colorful flowers providing a pictur-
esque setting for special events or enjoying downtime between 
meetings. Guests are granted privileges and complimentary 
transportation to the Shingle Creek Golf Club, which is located 
just minutes away. Complimentary scheduled transportation is 
also available to Universal Orlando, SeaWorld and Wet ’n Wild. 
Walt Disney World theme parks are also just 10 minutes away. 
The Pointe Orlando shopping and entertainment complex is 
across the street from the hotel. � C&IT

9700 International Drive
Orlando, FL 32819

800-366-9700
407-996-9700

Fax: 407-354-5774
sales@rosenplaza.com
www.RosenPlaza.com VICTORIA HALL 

Director 
Sales and Marketing

Facts and Features
Guest Rooms: 800
Meeting Space: 60,000 sf
Special Services & Amenities: Complimentary Internet 
service, hardwired and wireless, in all guest rooms and public 
areas. Rosen Plaza Hotel is a Florida DEP Two Palm Green 
Lodge for its dedication to conserving natural resources and 
implementing environmentally friendly programs. Attendees 
are granted privileges and complimentary transportation to the 
award-winning Shingle Creek Golf Club, just minutes away.

Rest Assured.®

After a meeting at Rosen Plaza Hotel,
many planners find their way to a podium.

No matter the size of your meeting, our staff will make you look like a star from start  
to finish. Find out how you can get up to 10% toward your Master Account or for the  
charity of your choice,* or let us help you select the Planner Perks package that meets  

your needs. Call (407) 996-9700 or e-mail Sales@RosenPlaza.com today.
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Visit www.RosenPlaza.com/ROI for current specials.
*Restrictions apply.  **No purchase necessary.

Enter to win a $500 Tiffany & Co.® gift card**  
and more at www.RosenPlaza.com/Perks

Proud 2012 Award of Excellence Winner

Gold Key
Award

ROSENPL-7960 CI Travel_November.indd   1 9/25/12   11:45 AM
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Rosen shingle creek
Six-Time Winner

For a luxurious, upscale and 
naturally beautiful Florida 
experience, planners need 

look no further than Rosen Shingle 
Creek, a AAA Four Diamond pre-
mier meeting destination conve-
niently located 10 minutes from 
the Orlando International Airport 
and within one mile of the Orange 
County Convention Center North/
South building. Rosen Shingle 
Creek is one of the largest full-
service convention hotels in Cen-
tral Florida, and offers 1,500 re-
freshed guest rooms and suites and 
445,000 sf of dedicated, state-of-
the-art meeting and event space, 
including three column-free ballrooms — the 95,000-sf Gatlin 
Ballroom; the 60,000-sf Sebastian Ballroom and the 40,000-sf 
Panzacola Ballroom. In addition, there are 99 meeting rooms, 
55,000 sf of breakout meeting rooms, more than 100,000 sf 
of prefunction space, 50,000 sf of outdoor space, recently en-
hanced by adding more than 16,000 sf of outdoor space, a 
40,000-sf outdoor event lot and 250,000 sf of exhibition space. 
Meetings at Rosen Shingle Creek are wired for success: There is 
complimentary wireless and wired Internet in guest rooms and 
public spaces, and every guest room features Wi-Fi, hardwired 
Internet, two phones and NXTV technology.

Award-Winning Golf and Much More
Named a four-star “Best Places to Play” by Golf Digest mag-

azine, the Shingle Creek Golf Club is a David Harman-designed, 
18-hole, 7,149-yard championship golf course featuring undu-
lating fairways and interconnecting waterways. Named as one 
of the “Top 40 Best New Golf Courses in the U.S.” by Golfweek 

magazine, the club is home to 
the Brad Brewer Golf Academy, 
rated as one of the “Top 25 Golf 
Schools” in the nation by Golf 
Magazine. One of Golf Magazine’s 
“Top 100 Instructors,” Brewer and 
his PGA staff can orchestrate the 
ultimate golf program for meetings 
and events of all sizes.

The full-service, 13,000-sf Spa 
at Shingle Creek features nine 
treatment rooms and a fitness 
center. Amenities include lighted 
tennis courts, sand volleyball, fish-
ing dock, four swimming pools, 
several hot tubs and much more. 
The area’s major theme parks and 

attractions are nearby with easy accessibility.
Rosen Shingle Creek last year opened Banrai Sushi and 

Tobias’ Flats & Watering Hole, and by the end of this year will 
debut Mi Casa Tequila Taqueria — its 15th dining/lounging op-
tion. Banrai features signature items, such as the Shingle Creek 
Roll with gator meat, along with more than a dozen traditional 
sushi dishes. At Tobias’ Flats, “old Florida” meets a new world 
of tastes in all forms of flatbreads, from appetizers and salads 
to sandwiches. These new, stay-or-go options provide a quick 
and convenient complement to the hotel’s AAA Four Diamond, 
fine-dining restaurants, A Land Remembered, a classic steak 
house, and Cala Bella, an Italian bistro.

The Rosen Promise
“At the end of the day, it’s all about service,” asserts owner/

hotelier Harris Rosen, whose company celebrated its 38th anniver-
sary this year. The staff will move mountains to satisfy the needs of 
every attendee, which is the hallmark of a Rosen property.� C&IT

9939 Universal Boulevard, 
Orlando, FL 32819

Main: 866-996-9939
Res: 407-996-6338
Fax: 407-996-9935

sales@rosenshinglecreek.com
www.RosenShingleCreek.com LESLIE MENICHINI 

V.P. Sales and Marketing 
Rosen Hotels & Resorts

Facts and Features
Guest Rooms: 1,500
Meeting Space: 445,000 sf
Special Services & Amenities: Hardwired and 
wireless, in all guest rooms and public areas. The 1,500 
newly refreshed guest rooms have new soft goods 
and new 40-inch flat-screen TVs. Accommodates 
groups from 10 to 9,500; three ballrooms; 15 dining 
venues; spa, fitness center; tennis courts, four 
swimming pools, nature trails and award-winning 
golf onsite at the 18-hole Shingle Creek Golf Club.

social responsibilit y program for attendees • 1,500 luxurious guestrooms • Four sparkling pools
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Rest Assured.®

let our staff stay on top of things so you can enjoy a crowning moment.
find out how you can get up to 10% toward your master account or for the charity 

of your choice,* or let us help you select the planner perks package that meets your needs.  
call (407) 996-9939 or e-mail sales@rosenshinglecreek.com today.

visit www.rosenshinglecreek.com/roi for current specials.
*restrictions apply.  **no purchase necessary.

after a meeting at rosen shingle creek, 
attendees are likely to put you on a pedestal.

(It’s ok to let it go to your head.)

Proud 2012 Award of Excellence Winner

Gold Key
Award

Enter to win a $500 
Tiffany & Co.® gift card** and more at 

www.RosenShingleCreek.com/Perks

ROSENSC-8499 CI Travel_November.indd   1 10/9/12   2:43 PM
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The Scottsdale Plaza Resort
Twenty-Time Winner

Attention to detail distin-
guishes The Scottsdale Plaza 
Resort as a premier corpo-

rate meeting site in the Southwest. 
Plaza Planners, the onsite confer-
ence services managers, provide 
one-on-one assistance for all types 
of group events, including associa-
tion meetings, high-level incentive 
gatherings, national sales meetings, 
new product launches, and motiva-
tional and training seminars. Award-
winning service assures you and 
your group a most successful and 
memorable meeting experience.

With state-of-the-art group 
meeting, convention and confer-
ence center facilities, sumptuous cuisine and luxury hotel lodg-
ing accommodations, The Scottsdale Plaza Resort provides ev-
erything required for your group’s next meeting or conference. 
They will see to all the details. From travel arrangements through 
destination management services, they offer one-stop shopping.

The Scottsdale Plaza Resort is privately owned and operated, 
and has the ability to tailor a program for your specific needs. 
The property is nestled on 40 picturesque acres in the heart of 
Scottsdale and is located only 12 miles from Phoenix Sky Harbor 
International Airport.

Meeting Facilities
The Scottsdale Plaza Resort offers 40,000 sf of conference 

space with 21 versatile meeting rooms, in-house audio-visual ser-
vices featuring the latest technology, and a full-service, 24-hour 
automated business center. Special features include the 10,000-sf 
Grande Ballroom, the Terraza Pavilion, the private Executive Room 
featuring fine dining options, and the El Teatro Amphitheater, 

a 90-seat tiered classroom featur-
ing perfect acoustics. The Cypress 
Court offers outstanding options for 
an event under the Arizona sky. The 
conference foyer, splashed with sun-
shine and adjacent to outdoor ter-
races, provides a perfect setting for 
social functions and meeting breaks.

Accommodations & More
Experience the newly reno-

vated guest rooms. Accommoda
tions range from 180 villa, patio 
and bi-level suites, to 10 execu-
tive lodge suites and 224 spa-
cious guest rooms.

The Salon & Day Spa at The 
Scottsdale Plaza Resort offers unique and invigorating spa and 
salon services. Get a great workout in their state-of-the-art 
Fitness Center, complete with cardiovascular equipment, free 
weights and weight machines. The center also features instruc-
tor-lead, group fitness classes, personal training and is complete 
with locker rooms and showers. Enjoy the five sparkling pools, 
tennis courts, as well as a nine-hole putting green.

Exquisite taste throughout The Scottsdale Plaza Resort ex-
tends to four restaurants, including fine dining with innova-
tive American cuisine and the sounds of live jazz at renowned 
Remington’s Restaurant & Lounge.

Got some free time? Start your day golfing in paradise gaz-
ing at desert mountain vistas and a sky of endless blue. With 
dozens of championship courses to choose from, The Scottsdale 
Plaza Resort resides in a golfer’s paradise. Come and see why 
The Scottsdale Plaza Resort has, for more than 35 years, carved 
out a successful market niche as a premier destination for the 
corporate world.rate world.� C&IT

7200 North Scottsdale Road
Scottsdale, AZ 85253

480-922-3300
Fax: 480-948-0513

meet@scottsdaleplaza.com
www.ScottsdalePlaza.com

KELLY
MOENTER-NOFAL 

Director of Sales

Facts and Features
Guest Rooms/Suites: 404/180
Meeting Space: 40,000 sf and 21 meeting rooms.
Special Services & Amenities: Plaza Planners 
provide one-on-one assistance for all types of 
group events, including high-level incentive 
gatherings, national sales meetings, new product 
launches and motivational and training seminars.

“It’s a tremendous resort across the board. 

The only thing missing 
is the Leinie’s, 

so we bring our own.” 

“It’s a tremendous resort across the board. 

The only thing missing 
is the Leinie’s, 

so we bring our own.” 

p l a z a  p r o f i l e s

Jake Leinenkugel
President

Jacob Leinenkugel Brewing Co.

Jake Leinenkugel
President

Jacob Leinenkugel Brewing Co.

Jake Leinenkugel rewards his “all-Leinie team” – 130 of the top Leinenkugel distributors – with a trip to The Scottsdale

Plaza Resort every year. And after 8+ years, he couldn’t imagine going anywhere else. As he says, “They’re the friendliest and

most accommodating group of folks I’ve met in my 50+ years. They know us so well, they can almost read our minds. It feels

like your own little oasis – homey and relaxing. We used to plan off-site activities, but our people would rather just hang at 

The Plaza. Everything’s right here. The setting, the food, the service – it’s just a delight to be here.”

800-306-0059 · www.meetatplaza.com · Scottsdale, Arizona
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THE SEAPORT HOTEL & WORLD TRADE CENTER
Seven-Time Winner

Recognized as one of the 
top meeting facilities in the 
Northeast, The Seaport Ho-

tel & World Trade Center offers 
meeting planners a refreshingly 
distinctive venue in Boston’s bus-
tling Seaport District. This AAA 
Four Diamond property enables 
a seamless and productive experi-
ence by customizing a distinctive 
array of facilities, services and en-
vironments to the unique needs of 
each guest. Seaport is one of the 
Northeast’s greenest hotels and 
has been recognized by Fodor’s as 
one of North America’s Top Five 
Greenest Hotels.

Located just minutes from Logan Airport, South Station 
and the city’s finest shops, museums and cultural attractions, 
Seaport is easily accessible via taxi, public transit, water shuttle 
or car. The stunning views, convenient location and gracious 
staff of The Seaport Hotel & World Trade Center are just the 
beginning of what makes a Seaport experience preferred 
among meeting and event planners.

Accommodations and Meeting Facilities
Featuring 428 luxurious guest rooms, The Seaport Hotel sur-

prises and delights with innovative services, refreshing ameni-
ties and technology that’s always a step ahead.

Thoughtful amenities include The Seaport’s “service inclu-
sive” policy, complimentary wireless, high-speed Internet ac-
cess and high-definition televisions in every guest room, and 
complimentary access to Wave Health & Fitness. The Seaport 
Hotel experience keeps attendees productive while leaving 
them feeling refreshed and rejuvenated.

Seaport’s dedicated meeting 
professionals work closely with 
each client to orchestrate ev-
ery detail of his or her meeting 
or conference. With more than 
180,000 sf of flexible conference, 
meeting and exhibition space, the 
combined facility offers 42 func-
tion rooms, including a 418-seat 
amphitheater, all of which feature 
high-speed T-1 Internet access 
and complimentary wireless ac-
cess throughout the public spaces. 
Other highlights include a variety 
of flexible indoor spaces as well as 
outdoor patios and balconies with 
breathtaking water views.

Seaport has been recognized for excellence in overall ser-
vice and distinguished as an outstanding meeting facility, hav-
ing received the Award of Excellence as well as a number of 
other industry awards. From the first contact, planners will ex-
perience a refreshing level of service and expertise that is fo-
cused on ensuring that the event is a resounding success.

Dining and Recreation
Chef Robert Tobin offers a fresh twist on contemporary 

American and New England regional cuisine in Seaport’s Four 
Diamond Aura restaurant, TAMO bar and seasonal TAMO ter-
race. Wave Health & Fitness features the latest equipment and 
a heated lap pool as well as pampering services including mas-
sage, facial, manicure or pedicure.

Other attractions near The Seaport Hotel include the 
Children’s Museum, Institute of Contemporary Art, New 
England Aquarium, Faneuil Hall, the Freedom Trail and the 
Spirit of Boston Harbor cruises.� C&IT

One Seaport Lane 
Boston, MA 02210

877-SEAPORT
Group Sales: 617-385-4212 
sales@seaportboston.com
www.SeaportBoston.com

MARIANNA ACCOMANDO 
Assistant General Manager 
and Vice President, Sales

Facts and Features
Guest Rooms: 428
Meeting Space: More than 180,000 sf
Special Services & Amenities: The Seaport 
features an innovative “service inclusive” 
policy, complimentary wireless, high-speed 
Internet access and high-definition televisions 
in every guest room, and complimentary 
access to Wave Health & Fitness.

Harbor views, city views, garden views. The Seaport Hotel & World Trade Center in Boston has 
them all – and more of them than any other major hotel in Boston. With 7 ballrooms, 42 meeting 
rooms, outdoor gardens and terraces plus seven private dining rooms, Seaport has the space you 
need for your next meeting or event. And we’re the easiest hotel in Boston for access, minutes 
from Logan Airport and downtown Boston via our own MBTA Silver Line stop, water taxi and car.  
Call us to find out more at 617.385.4212.

Named by Fodor’s As One of North America’s Greenest Hotels  I  Complimentary WiFi  I  Service Inclusive

MORE Rooms With a View Than 
Any Other Hotel in Boston.

One Seaport Lane  |  Boston, MA  02210  |  617.385.4212  |  www.seaportboston.comS E A  T H E  D I  F  F  E R E N C E SM
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The Venetian Resort Hotel Casino
Thirteen-Time Winner

The comfort and productivity 
of attendees is front and cen-
ter at The Venetian and The 

Palazzo,  two Five Diamond resorts 
in the heart of the Las Vegas Strip, 
where networking opportunities 
abound and  every  guest room is 
a plush suite. Add the seemingly 
unlimited all-in-one-place resourc-
es of 7,100 guest suites and more 
than 2.25 million sf of convention 
space, and you’ve got the ultimate 
convention destination.

Meeting Facilities
The Venetian convention space 

features one of the world’s largest 
pillar-less ballrooms at 85,000 sf, with an additional 298 meet-
ing, conference and boardrooms. In addition,  the adjacent 
Sands Expo features state-of-the-art convention facilities, with 
1.9 million sf of newly renovated meeting and show space.

Together, the two hotels create the largest green-certified 
hotel property in the world. The hotels feature an unrivaled 
green meeting and convention program that offers a selection 
of standard environmentally responsible services.

Dining and More
To facilitate networking, attendees can enjoy delectable 

dining created by a host of James Beard award-winning chefs 
in more than 30 onsite restaurants, more than 130 boutiques, 
dazzling entertainment and the calming retreat of Canyon 
Ranch SpaClub — renowned as the ideal place to relax, renew 
and re-energize.

From Emeril Lagasse’s Delmonico to Thomas Keller’s 
Bouchon, Tom Maloney’s Aquaknox to Wolfgang Puck’s 

Postrio, The Venetian’s sumptu-
ous Las Vegas fine-dining options 
promise to satisfy every palate.

The experience begins the mo-
ment attendees enter The Venetian 
and The Palazzo as the most exqui-
site resort experience in Las Vegas 
unfolds. The Venetian, a must-see, 
gotta-share-a-picture-with-friends 
experience, overflows with the art-
ful, authentic charm and romance 
of old-world Venice. Every pains-
taking detail has been recreated, 
from the beautiful frescoes of the 
Colonnade to the serenading gon-
doliers winding their way down the 
Grand Canal.

At The Palazzo, modern Italian design welcomes visitors to 
a world where impeccable service and unforgettable ambience 
are at every turn. The Venetian and The Palazzo were named in 
the Travel Channel list of “the ultimate 10 hotels in the world.”

Accommodations
The breathtaking accommodations at The Venetian and The 

Palazzo offer a degree of luxury unavailable anywhere else. 
Suites average 700 sf — roughly twice the size of the typical 
Las Vegas hotel room — each designed to facilitate the busi-
ness needs of meeting attendees.

Also new in 2012 is The Venetian and The Palazzo Premio 
Travel Rewards program, a new incentive program that lever-
ages the most popular destination in the world — Las Vegas. 
The potential to experience Las Vegas as a winner is the ulti-
mate travel incentive. The Venetian and The Palazzo offer the 
finest in meeting space, accommodations and amenities, all set 
in a luxurious resort.� C&IT

3355 Las Vegas Boulevard South
Las Vegas, NV 89109

702-414-4202
Fax: 702-414-4806

chandra.allison@venetian.com
www.VenetianPalazzoMeetings.com

CHANDRA ALLISON 
Vice President of Sales

Facts and Features
Guest Suites: 7,100
Meeting Space: 2.25 million sf
Special Services & Amenities:  
Business Center, Venetian Showroom, 
Canyon Ranch SpaClub, nightly 
entertainment, 30+ restaurants.

The Venetian, The Palazzo and Sands Expo and Convention Center – three renowned 
venues together form the ultimate destination for business and pleasure.

Sands Meetings Venetian | Palazzo Las Vegas has hosted everything from 
the biggest trade shows to the most private boardroom meetings, and earned 
Meetings & Conventions magazine’s Gold Key Elite and Gold Platter Elite awards 
year after year. The Venetian and Sands Expo are LEED Gold Existing Buildings 
and The Palazzo is LEED Silver New Construction. Our Las Vegas master-planned 
development holds the distinction of being the largest ‘green’ building on the planet.

With 2.25 million square feet of flexible exhibition and meeting space, 7,000 
suites and the world’s most celebrated restaurants, shows, shops, casinos and 
nightlife, you’ll instantly realize why your event belongs with Sands Meetings 
Venetian | Palazzo Las Vegas.

M A K E  I T  E X C E P T I O N A L
S A N D S® M E E T I N G S  V E N E T I A N  |  PA L A Z Z O  L A S  V E G A S

Gold Key
Elite

Gold Platter
Elite

888.283.6384 | venetian.com

You + Us

Make it
Happen.

The Venetian®

Las Vegas, NV
The Palazzo®

Las Vegas, NV

BUSINESS DONE RIGHT.
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WYNN LAS VEGAS
Seven-Time Winner

W ynn Las Vegas and En-
core are Las Vegas’ ul-
timate business-meets-

pleasure destinations. Beyond 
the 260,000 sf of meeting space, 
Wynn and Encore offer 21 res-
taurants, two award-winning spas 
and salons, pools, designer bou-
tiques, breathtaking shows, a 
sprawling golf course and world-
class nightlife.

Meeting Facilities
The services and facilities of 

Wynn Las Vegas and Encore are 
designed to surpass the expecta-
tions of professional meeting plan-
ners worldwide. Their Meetings Concierge and Convention 
Services teams will provide all of the onsite support one would 
need — from entertainment production services and equip-
ment rentals to floral arrangements and gourmet catering.

Their facilities include 21 meeting rooms, four board-
rooms and three column-free ballrooms; with many of the 
spaces offering floor-to-ceiling windows overlooking the 
pools and gardens or the Wynn golf course. In addition, their 
highly successful nightlife venues — XS, Surrender, Tryst and 
Encore Beach Club — are available for private events as 
well. From the smallest business meeting to major incentive 
events or conventions, Wynn and Encore will make it an af-
fair to remember.

Accommodations
For attendees, Wynn and Encore are the perfect retreat. 

Their resort rooms — which range from 640 sf up to a luxuri-
ous 5,800 sf in their Forbes Five Star award-winning Tower 

Suites — will feel like a home 
away from home. When it comes 
to dining, they’ve combined their 
passion for food with that of the 
world’s culinary masters who not 
only plan the menus, but prepare 
them as well. From fine dining to 
casual fare, their restaurants pres-
ent creations that bring everyone 
to the table.

Ways to Escape
While Las Vegas offers plenty 

of ways to escape, nothing com-
pares to what attendees will dis-
cover at Wynn and Encore. Le 
Rêve – The Dream combines pro

vocative choreography with gravity-defying aerial feats in their 
Aqua Theater-in-the-round. Or for those who would rather lose 
themselves in the music of today’s most sought-after deejays, 
Tryst, XS and Surrender combine sleek style with exclusivity, 
while the Encore Beach Club turns night into day with its lush 
surroundings and European-inspired vibe.

Surprisingly, some people want to relax when they visit Las 
Vegas, and Wynn and Encore provide plenty of opportuni-
ties to do just that. Designed by Steve Wynn and world-re-
nowned architect Tom Fazio, their 18-hole, par-70 golf course 
features dramatic elevations once thought impossible to cre-
ate on The Strip.

Their shopping esplanades have cornered the market on 
style featuring coveted brands including Manolo Blahnik, 
Chanel, Hermès, Dior and Ferrari. And their Forbes Five Star 
award-winning spas offer complete treatment menus, salons 
to look one’s best for any event and modern fitness centers.

At Wynn and Encore, luxury is on the agenda.� C&IT

3131 Las Vegas Boulevard South
Las Vegas, NV  89109

888-320-7117
hotelsales@wynnlasvegas.com

www.wynnmeetings.com
www.WynnLasVegas.com

DANIELLE BABILINO 
Senior Vice President 

of Hotel Sales 

Facts and Features
Guest Rooms: Wynn: 2,716 and Encore: 2,034
Meeting Space: 260,000 sf
Special Services & Amenities: High-tech 
support, a full-service business center, 
high-speed Internet access, spacious sunlit 
meeting spaces, state-of-the-art audio-
visual capabilities and two technically 
supported stages are available.


