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Be the Big Fish HERE
Here, in San Jose, your group will be the Big Fish when you 

“Own the City.” With personal touches like an airport welcome 

and multiple branding opportunities throughout our 

campus-like Downtown, your attendees will never feel like a 

Book a meeting today!
sanjose.org
800.SAN.JOSE

fi sh out of water. Our industry recognized, one-stop-shop business 

model, takes the struggle up stream out of your planning and 

with each event thoroughly customizable, it’s safe to say, 

everything goes swimmingly, here. 
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GREATER MIAMI CONVENTION 
AND VISITORS BUREAU

Eighteen-Time Winner

M iami’s the place to plan your event if you want your 
attendees to love their time with you and rave 
about it after they go back home. Colors are bright-

er here. Tastes are sweeter. Breezes are balmier. And busi-
ness is more creative.

Your attendees can swim with a dolphin. Take all their meals 
al fresco. Browse for vintage mid-century finds, or shop at one 
of Miami’s many outdoor malls

If Miami is starting to sound like the place you should plan 
your next event, you’re starting to understand. We’ve got the 
best weather, the hottest restaurants, the hippest shops, the 
most accommodating hotels, and the most beautiful people 
anywhere in the world.

Everywhere you turn there’s something to explore — a 
colorful burst of rare and exotic orchids, a brightly colored 
macaw, a brand new Spanish restaurant, a thought-provoking 
art exhibit.

Plus we’re the only city in America with two sparkling new 
performing arts centers designed by superstars Cesar Pelli and 
Frank Gehry. We’re the only city in the world with a brand-new 
cultural arts center, a new world-class baseball stadium adja-
cent to downtown, a new art gallery district, and a new science 
museum scheduled to open soon.

Miami’s the international city where you’ll hear languages and 
dialects from around the world. Meet people from every corner 

of the earth. Find fashions from New York, Paris, Rome and Sao 
Paulo. Art from Basel. Celebrities just in from Hollywood. Rock 
bands from Argentina. String quartets from Europe.

What you won’t find in Miami is the same old same old. No 
usual suspects. No been there, done that. We’re brighter, hip-
per, hotter, cooler, friendlier, sunnier, sultrier, tastier, and more 
sensuous than anywhere you’ve ever been before.

There’s more to do in Miami than anywhere. All major league 
sports; NASCAR’s Homestead-Miami Speedway, Sony Open, 
Cadillac Golf Championship at Trump National Doral, plus 
more golf and tennis than anywhere. And two national parks – 
the Biscayne National Preserve and Everglades National Park.

Your guests can shoot a round of golf. Try to get under the 
limbo stick. Rollerblade. Whack a tennis ball. Build a sand cas-
tle. Run on the beach. Watch the cruise ships sail past down-
town’s glittering skyline. Water-ski. Play beach volleyball.

When it comes to coming and going, no destination has 
invested more on transportation making hosting an event in 
Miami just as easy as possible. Miami International Airport 
boasts new terminals and a high-speed train to whisk travel-
ers from plane to baggage claim and on to the new intermo-
dal center for access to rental cars, taxis and limos, and public 
transportation. And now the new Metrorail offers service direct-
ly to downtown Miami. Imagine the meeting your attendees 
will want to come to. It’s so Miami.� C&IT

701 Brickell Avenue
Miami, FL 33131
800-933-8488 ext. 3071
www.MiamiMeetings.com

WILLIAM D. TALBERT III
President and CEO

Citywide Facts & Features
Guest Rooms: 50,000
Meeting Space: Miami Beach Convention Center: 
502,000 sf of exhibit space; 70 flexible meeting rooms 
comprised of 127,000 sf and 100,000 sf of prefunction 
space. Ballrooms: 75,500 sf covering four separate spaces. 
Located 15 minutes from Miami International Airport.
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LONG BEACH 
CONVENTION & VISITORS BUREAU

Nine-Time Winner

Long Beach has fast become an innovative leader in 
creating “a new essence of meeting style” as its $40 
million convention center renovation creates an open, 

comfortable environment where people can easily connect 
and collaborate.

This campus, which has been created around downtown 
Long Beach to encourage the development and sharing of 
ideas, includes newly renovated hotels that are just steps from 
the convention center and the surrounding downtown water-
front entertainment district — a vibrant area of shopping ven-
ues, entertainment, nightlife and more than 100 quality res-
taurants — many with spectacular oceanfront views. The Long 
Beach Convention & Entertainment Center offers more than 
400,000 sf of modern, versatile meeting and exhibit space 
with new wiring for the latest technology as well as wireless 
capability. The campus boasts two recently renovated VIP 
lounges, a full-service concierge/restaurant reservation desk, 
hospitality catering and an onsite audio-visual supplier with 
free Wi-Fi.

With 34 meeting rooms and a Grand Ballroom, three dy-
namic Exhibition Halls, Long Beach Arena, Center Theater 
and the Terrace Theater, the Long Beach Convention & 
Entertainment Center is ideal for all types of special events, 
conventions and trade shows. Upgrades at the Long Beach 
Convention & Entertainment Center offer new and versatile 

special event venues such as Bogart & Co. plus attractive out-
door plazas and patios — highlighting the best in lounge and 
innovative event space. The newly revamped Pacific Gallery 
includes chic pod-style seating with customized lighting.

The new Pacific Ballroom at the Long Beach Arena, which 
took its place as one of the country’s premier ballroom ven-
ues when it opened in October 2013, will revolutionize the 
platform design for event spaces.  The ballroom’s 46,000 sf 
of customizable event space features a floating tension grid 
and moveable, floor-to-ceiling curtain walls to create the right 
environment for groups. The adaptable, electronic walls will 
accommodate groups of all types, ranging from an intimate 
gathering to a lavish 5,500-person reception. Also, the Pacific 
Ballroom offers substantial cost savings, thanks to its all-in-
clusive $1.6 million state-of-the-art lighting, sound and video 
system — all controlled with the simple touch of an iPad.

Long Beach is the center of Southern California, with all of 
the attractions in Los Angeles and Orange County just min-
utes from the downtown waterfront. In addition, Long Beach 
has world-class attractions of its own: The Queen Mary and 
the Aquarium of the Pacific, The Pike At Rainbow Harbor, 
Shoreline Village, plus four distinctive museums and two his-
toric ranchos. Getting to Long Beach is a breeze with three 
major airports within 30 minutes of the city, including the 
newly renovated Long Beach Airport.� C&IT

301 E. Ocean Blvd., Long Beach, CA 90802
562-495-8333 • Fax: 562-436-8606 
Contact: Iris Himert, Executive Vice President
irish@longbeachcvb.org 
www.VisitLongBeach.com

STEVE GOODLING 
President & CEO

Citywide Facts & Features
Guest Rooms/Hotels:  4,688/24
Meeting Space:  Hotel: 219,000+ sf; Offsite: 500,000+ sf
Convention Center FYI: Located in the center of 
the downtown waterfront with harbor views, the 
Long Beach Convention & Entertainment Center 
is designed to give guests a stylish and welcoming 
social experience offering flexible event choices.

Unconventional
Meet the City that doesn’t do Ordinary. Chic. Casual. Modern. Retro. Hot, sunny days. Bright, electric nights. 

It’s the unmistakable contrasts and sweet contradictions that make Long Beach a city apart from the rest. So 

when hosting your next event, go where a world of possibilities await just a few sandy steps from your beach 

towel – because in Long Beach, whatever you do, you’re in for the unconventional. visitlongbeach.com

Experience

The Urban Waterfront Playground
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NEW ORLEANS 
CONVENTION & VISITORS BUREAU

Thirteen-Time Winner

Bring your meeting or event to New Orleans and you’ll 
find more than one-of-a-kind hotels, restaurants and con-
ference facilities in America’s most unique city. A walk-

able place where centuries-old architecture is the backdrop for 
a culture so invigorating, it’ll rouse your spirit. You’ll discover a 
commitment to the future that inspires everyone who visits or 
meets in the most authentic city in America — New Orleans.

New Orleans welcomed 9.01 million visitors in 2012, the 
highest numbers in the city’s history and an increase of 5.6 per-
cent from 2010. In addition to hundreds of prominent conven-
tions, New Orleans hosts major events such as the Super Bowl, 
Mardi Gras and the French Quarter Festival, known as the larg-
est free music festival in the South.

Cuisine and More
Time in New Orleans isn’t kept in hours or days, but in meals. 

When dining in New Orleans, experience a culinary adventure 
that spans a wide array of cuisines. Now with more restaurants 
than ever from Cajun and Creole to soul and contemporary 
French, award-winning chefs create food for your taste buds 
and nourishment for your soul.

Music is where New Orleans’ first settlers found common 
ground, and no other city loves music more. Nowhere else 
does it occur more effortlessly or more joyously. Jazz was born 
in New Orleans while rhythm and blues, gospel, Cajun and 

zydeco all express the rich melting pot that is the city’s heritage.
The Great Hall of the New Orleans Ernest N. Morial 

Convention Center made its debut in January 2013, featuring 
a 60,300-sf divisible Great Hall, 25,400-sf multiuse prefunction 
space, with hotel-like appointments throughout. The impres-
sive 1-million-sf center’s features include a 4,660-sf junior ball-
room, complete with a 3,420-sf rooftop terrace, 980-sf indoor 
balcony and a 5,700-sf executive club lounge.

In 2014, New Orleans will host the WWE Wrestlemania XXX, 
as well as the 63rd NBA All-Star Game at the New Orleans 
Arena, home to the NBA’s New Orleans Pelicans.

New Orleans’ venues are unparalleled, providing top-tier 
service to meeting and event planners with the lagniappe — a 
little something extra — that compels guests to return. Home 
to parade floats, Blaine Kern’s Mardi Gras World offers a di-
verse selection of event spaces that have successfully accom-
modated groups from 10 guests to 10,000. The National World 
War II Museum offers a one-of-a-kind aesthetic for meetings 
and events, and its Boeing Center offers more than 26,000 sf 
of space.

The 2012 AAA Southern Traveler’s Best of the South list 
named New Orleans as the best large city of the South for the 
third consecutive year. With the finest convention hotels and 
venues anywhere in the world, the experience of meeting in 
New Orleans has never been better.� C&IT

2020 St. Charles Avenue
New Orleans, LA 70130
800-672-6124
CBanasch@NewOrleansCVB.com
www.NewOrleansCVB.com

CARA BANASCH
Vice President
Convention Sales and Strategy

Citywide Facts & Features
Guest Rooms: More than 22,000 rooms within 
one mile of the convention center.
Meeting Space: Ernest N. Morial Convention 
Center: 1.1 million sf; 60,300-sf Great Hall, 
25,400-sf prefunction; 4,660-sf junior ballroom
Mercedes-Benz Superdome: 269,000 sf
New Orleans Arena: 21,250 sf

NEW ORLEANS
HAS SOME NEW COOKS
IN THE KITCHEN

The New Orleans Convention & Visitors Bureau is excited to welcome 
industry veterans Brad Weaber, CMP and Cara Banasch to the team! 
With their combined expertise, vision, and passion, New Orleans is 
turning up the heat as one of the world’s premier meetings destinations. 
Our experienced professionals will guide you every step of the way—from 
the moment you consider New Orleans as your destination until your last 
delegate departs—ensuring that your meeting is exceptionally executed. 
For more information on how Team New Orleans can make your great 
meeting happen here, visit us at www.neworleansmeeting.com or call 
877-393-5828 today.  BRAD WEABER, CMP

Executive Vice President

CARA BANASCH
Vice President of
Convention Sales 

and Strategy
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VISIT DENVER
Eighteen-Time Winner

Think you know Denver? Think again! The Mile High City 
has quickly become one of the top 10 meeting desti-
nations in the country. It’s no wonder, with 300 days of 

sunshine, a world-class airport and a safe, walkable, vibrant 
downtown. Here’s what’s new in Denver:

Accessibility Update
•	 Denver International Airport (DEN) added major new 

international nonstops, including Scandinavia (Icelandair), 
Japan/East Asia (United) and Mexico City (Volaris). DEN 
offers nearly 1,600 daily flights to more than 180 world-
wide destinations.

•	 The new Airport Rail Line is scheduled to open in early 
2016, giving attendees a speedy and affordable way to 
get from DEN to downtown Denver’s Union Station.

Hotel Update
•	 New hotels in downtown include the 150-room Springhill 

Suites, a 302-room Homewood Suites/Hampton Inn and 
Suites, a 230-room Marriott Renaissance, a 130-room 
hotel at Union Station (2014) and a new 346-room Hyatt 
Place/Hyatt House (2014), that will bring our downtown 
total to more than 9,300 rooms.

•	 In 2015, a 500-room Westin is scheduled to open at 
Denver International Airport.

Green City
•	  Denver is the first destination to receive ASTM/APEX 

Level One certification for sustainable meetings. The 
Colorado Convention Center also received the same 
certification for venues.

•	  The Colorado Convention Center now has the Blue Bear 
Farm, with 5,000 sf of growing space that is projected to 
grow 3,600 pounds of fresh fruits and vegetables in its 
first year.

•	  Denver was named No.1 Most Sustainable Meeting City 
in North America by Meetings Focus magazine.

Affordability Update
•	  Fares to DEN have decreased by nearly 42 percent in the 

past decade, the third steepest drop in the nation.
•	  Corporate Travel Index ranked Denver as the 29th least 

expensive city for business travel (lower is better!)

Dining Update
•	  Dozens of new chef-owned restaurants have opened 

featuring local and farm-to-table cuisine as well as 
world-famous buffalo and lamb. Local rockstar chefs 
have been featured on everything from “Top Chef” to 
“Diners, Drive-Ins and Dives.” In Denver, there’s always 
a table for you.� C&IT

1555 California St., Suite 300, Denver, CO 80202
303-571-9419
Fax: 303-892-1636
tadams@visitdenver.com
VISITDENVER.com/conventions

TYLER ADAMS 
Corporate Citywide Sales Manager

Citywide Facts & Features
Guest Rooms: 9,000 guest rooms within walking 
distance of the convention center; 43,000 citywide
Convention Center FYI: The Colorado Convention 
Center in the heart of downtown Denver has 63 
meeting rooms offering 100,000 sf of meeting space, 
584,000 sf of contiguous exhibit space, two ballrooms 
totaling 85,000 sf and 5,000 fixed-seat Bellco Theatre.

Bleed: 8.375 x 11.125 
Trim: 8.125 x 10.875 
Live: 7.125 x 9.875

VD: FP4C CC/RR Nov Corporate & Incen-
tive Travel

7119

The Colorado Convention Center’s 40' Blue Bear, I See What You Mean, by Denver artist Lawrence Argent, has become a Mile High City icon.

You know about the Blue Bear outside the Colorado Convention Center. But did you 
know that the building is LEED Certified? You know Red Rocks Amphitheatre is a  

top concert venue. But you probably didn’t realize you can hold a meeting there. 
We dare you to see Denver in a whole new way at TruthOrDareDenver.com  

DENVER HA S A S TATE- OF-THE-ART CONVENTION CENTER  
     SURROUNDED BY 8,400 HOTEL ROOMS.

PL AN AN OFFSITE AT A ONE- OF-A-kIND VENUE.  ONE BUILT 250 MILLION Y E ARS AgO.

7119_VD_ToD_CCRR_Travel_8125x10875_M.indd   1 10/9/13   10:02 AM
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THE HILTON SANDESTIN BEACH 
GOLF RESORT & SPA

Sixteen-Time Winner

While any time is a wonderful time to visit Florida’s Em-
erald Coast, fall is a particularly enchanting time to 
meet and mingle against the incomparable backdrop 

of the Gulf Coast’s remarkable sugar-white sands and sparkling 
emerald-green waters!

After the hustle and bustle of a busy summer, Hilton 
Sandestin  Beach offers signature seasonal meeting specials, 
which make August through December the best time to book 
at the beach. With fall weather averaging between 69 and 82 
degrees, the  weather along Florida’s beautiful Gulf Coast is 
at its finest. It’s an ideal time for outdoor teambuilding activi-
ties, a group golf outing, beachside events on one of Hilton 
Sandestin Beach’s  expansive decks or a little downtime be-
tween meetings to relax, enjoy the beach, and refresh and re-
engage tired minds.

Redesigned Meeting Spaces
Hilton Sandestin Beach Golf Resort and Spa, a Condé Nast 

Traveler’s  Top U.S. Resort and Top 20 Florida Golf Resort, is 
Northwest  Florida’s largest full-service beachfront resort and 
the South’s  premier destination for group events. The resort 
recently  completed an elaborate renovation and unveiled 
beautifully redesigned meeting spaces. The renovation trans-
formed the 32,000 sf of award-winning, flexible indoor space 
into an  unparalleled venue with large and small meeting fa-

cilities capable  of accommodating more than 2,000 guests. 
The resort also features 20,000 sf of outdoor gathering spaces 
framed by incredible beach views. From the 9,504-sf Emerald 
Ballroom to 20 breakout rooms and 106-seat theater, the Hilton 
Sandestin Beach offers the perfect space for every occasion. 
Meeting attendees will enjoy world-class service that reassures 
them their every need will be taken care of, thanks to a dedicat-
ed team of professional sales, event and conference managers.

Accommodations
Located near Destin, FL, and convenient to three region-

al airports, this area is called the Emerald Coast for its remark-
able sugar-white sands and emerald-green waters. The prop-
erty’s 598 rooms and suites offer a variety of accommodations. 
Guests enjoy the expansive deck overlooking the Gulf, casual 
to  four-diamond dining, indoor and outdoor pools, and a mul-
titude of resort activities and amenities including the indulgent 
Serenity by the Sea Spa and Seagars Prime Steaks & Seafood, 
Destin’s only AAA Four Diamond restaurant, featuring all prime 
steak selections, unique seafood dishes, tableside preparations 
and a wine cellar of more than 600 labels.

Recently named one of Cvent’s exclusive Top 100 
North American Meeting Resorts, Hilton Sandestin Beach Golf 
Resort & Spa offers a singular blend of work, play and stay for 
any type of meeting. � C&IT

4000 Sandestin Boulevard South
Destin, Florida 32550
850-267-9600 • Fax: 850-267-1816
sales@hiltonsandestinbeach.com
www.HiltonSandestinBeach.com

MATTHEW PRICE 
Director of Sales 
and Event Planning

Facts & Features
Guest Rooms/Suites:  598
Meeting Space:  More than 32,000 sf of indoor 
space and more than 20,000 sf of deck areas.
Special Services & Amenities: Hilton Sandestin Beach 
Golf Resort & Spa features award-winning spa and six onsite 
dining options — including a AAA Four Diamond restaurant.
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THE HOUSTONIAN HOTEL, CLUB & SPA
Twelve-Time Winner

The Houstonian Hotel, Club & Spa is a four-diamond prop-
erty located on 18 acres of wooded landscape in Hous-
ton’s prestigious Galleria area. Its 289 nonsmoking guest 

rooms offer a residential feel with warm-toned fabrics and rich 
furnishings, lamps and artwork, nightly turndown service and 
relaxing wooded views. Each guest room features an oversized 
working desk area, personal in-room electronic safes, a Keurig 
coffeemaker, a mini-bar refreshment center, environmentally 
conscious lighting and climate control features, complimen-
tary weekday newspapers and umbrellas. Also, guest rooms 
are equipped with a 42-inch LCD high-definition television and 
LodgeNet Launch Pad, a secure and sturdy multimedia con-
nectivity panel that allows guests to connect to a wide variety 
of portable devices.

Complimentary wireless Internet access is available in all 
areas of the hotel. In an effort to conserve energy and provide 
special conveniences, The Houstonian has an energy manage-
ment system for each room. If preferred, guests can stay on 
the key-accessed Concierge Level at a premium price and 
enjoy continental breakfast, early evening hors d’oeuvres and 
cocktails, after-dinner sweets and cordials, and concierge and 
business services.

The Houstonian features several unique dinner and event 
offerings onsite, including The Manor House, a historic home 
that serves as a private dinner venue for groups, and offers fine 

dining just steps from the hotel’s front door. Resort food and 
beverage can be enjoyed poolside or in Olivette, its award-
winning premier restaurant. Arbor Grill, a comfortable spot 
nestled among all three Houstonian pools, features four decks 
and a variety of food options for a complete dining experience 
and poolside enjoyment. In addition, other premium dining 
options are just minutes away, and the staff is happy to assist 
groups with securing arrangements and transportation.

The hotel offers 26 meeting/event rooms totaling more than 
32,000 sf of space that feature ergonomic chairs, drop-down 
screens and large windows for access to natural light, as well as 
an in-house audio-visual department to assist groups with their 
needs. In addition, the outdoor Meadow is available to groups 
for special events and activities.

Hotel guests receive complimentary access to the exclusive 
175,000-sf Houstonian Club, which is ranked among the top 
five in the country by Fitness magazine.  It offers state-of-the-
art facilities and exercise equipment, including 250 machines, 
indoor and outdoor jogging tracks, indoor and outdoor tennis 
courts, a full-size indoor basketball court, three pools, personal 
trainers, registered dietitians, a rock wall, Pilates, martial arts, 
boxing and more. Trellis the Spa offers 17,000 sf of pure bliss, 
with 21 treatment rooms and a menu of more than 100 treat-
ments including facials, body treatments, massages, nail and 
hair services, professional makeup and more.� C&IT

111 North Post Oak Lane, Houston, TX 77024
Contact: Mark Lupton, Director of Sales & Marketing
mlupton@houstonian.com
713-685-6839 • Fax: 713-688-6305
www.Houstonian.com

JIM MILLS
General Manager

Facts & Features
Guest Rooms/Suites: 289/10
Meeting Space: 32,000 sf
Special Services & Amenities:  Guests can enjoy 
the hotel’s Concierge Level, as well as access to the 
award-winning Houstonian Club and Trellis the Spa.

SCHEDULE A MEETING
WITH AMAZING.

The Houstonian Hotel, Club & Spa is the premier destination 
for corporate meeting and event accommodations in Houston. 
Set amidst eighteen beautifully forested acres, The Houstonian 

is a haven of exclusive serenity, world-renown luxury, unparalleled 
meeting amenities and uncompromising personalized service. 

Make business a pleasure at The Houstonian.

Uptown Houston
111 North Post Oak Lane 
713.680.2626   |   800.231.2759
Houstonian.com

2013

790-128 2013 CorpIncentTravel Ad 8.125x10.875 MECH.indd   1 9/25/13   12:32 PM
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MGM GRAND HOTEL & CASINO
Sixteen-Time Winner

One of the most iconic resorts on the Las Vegas Strip, 
MGM Grand is home to A-list entertainment, award-
winning restaurants by celebrity chefs, high-energy 

nightlife, one-of-a-kind amenities and impeccable service. The 
resort also is a recipient of 4 Keys by the Green Key Eco-Rating 
Program — the foremost “green” ranking certification program 
in North America evaluating sustainable hotel operations.

MGM Grand offers 602,000 sf of flexible meeting and con-
vention space including the 16,800-seat Grand Garden Arena, 
which is often utilized for special group events. The stand-
alone Marquee Ballroom provides 92,000 sf of pillarless, mul-
tipurpose meeting space, accommodating up to 6,000 guests. 
Other venues include three ballrooms, 57 meeting rooms and 
two boardrooms. In all, MGM Grand’s conference space, inte-
grating functionality, elegance and state-of-the-art technology, 
is able to host intimate gatherings of 20 guests up to large 
trade shows with 10,000 attendees.

MGM Grand’s combination of flexible meeting space, 
unique venues along with a team of 15 certified meeting plan-
ners and the skilled convention services and catering staff cre-
ate unforgettable events.

Attendees can enjoy the company’s new high-density Wi-Fi 
system, the highest performing, next generation wireless LAN 
in the industry. Meeting groups now have the support they 
need and options to create customized Wi-Fi networks. Within 

a special, private Wi-Fi network, a meeting organizer can de-
sign targeted information, provide reminders, update agendas, 
communicate last-minute changes and more. This new system 
is poised to define the future of wireless Internet experiences 
at resort destinations by addressing rapidly changing business 
demands through unique Wi-Fi services.

Committed to maintaining the highest level of accommoda-
tions, MGM Grand’s newly redesigned guest rooms and suites 
feature vibrant décor, streamlined entertainment centers with 
media hubs and environmentally responsible elements.

Designed for gathering and entertaining, a variety of one- 
and two-bedroom suites feature expansive outdoor terraces 
with sweeping views of the famed Las Vegas Strip including the 
1,500-sf Skyline Marquee Suite with an extended living area, 
billiard table, oversized bar and grand foyer.

MGM Grand recently opened Hakkasan Restaurant and 
Nightclub, a five-level culinary and nightlife mecca offering 
a variety of environments that provide numerous options for 
groups of various sizes. Other new culinary offerings include 
Michael Mina’s PUB 1842, a gastro pub with a keg room, and 
Avenue 24 Bar & Grill, open 24/7.

And adding to MGM Grand’s stellar entertainment line-
up, Emmy Award-winning comedian and actor Brad Garrett 
brings his comedy to Garrett’s Comedy Club, an intimate 250-
seat venue.� C&IT

3799 Las Vegas Boulevard South
Las Vegas, NV 89109
800-929-1112 • Fax: 702-891-1003
meetings@lv.MGMGrand.com
www.MGMGrand.com/meetings

BRIAN KEENAN 
Vice President of Sales

Facts & Features
Guest Rooms/Suites: 5,044 including 751 suites.
Meeting Space: 602,000 sf
Special Services & Amenities: MGM Grand’s new 
STAY WELL rooms and suites are the first of its kind and 
integrate the best of medical science and technology 
to promote health and wellness while traveling.

The Signature at MGM Grand offers fully customizable meeting spaces and unparalleled customer service to ensure 

that your event is absolutely flawless. The three all-suite towers of The Signature present non-smoking, non-gaming 

luxury, with direct access to incredible dining, nightlife and entertainment at MGM Grand. Guests will enjoy lavish 

linens, full kitchens, and bathrooms featuring Jacuzzi® tubs. Gourmet in-suite dining and breathtaking balcony views 

inspire relaxation, while our intimate pools and fitness center help reenergize. Your clients deserve the very best of 

Las Vegas, and you can find it at The Signature. Contact us at 1-800-929-1112  or email at  meetings@lv.mgmgrand.com
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OMNI DALLAS HOTEL
First-Time Winner

Even in a city as bold as Dallas, no other hotel shines 
brighter. Built in the heart of downtown, the Omni Dal-
las Hotel illuminates the city with its welcoming, eye-

catching light show. It’s entirely genuine and authentic in its 
Texas roots — just like Dallas itself. And event professionals 
have taken note of its impressive capabilities, crowning Omni 
Dallas Hotel with the Award of Excellence by Corporate & 
Incentive Travel magazine.

Accommodations
Surrounding guests with a lively city atmosphere, the Omni 

Dallas Hotel is perfect for functions of every size. The hotel 
features 1,001 luxurious guest rooms including 67 suites and 
three presidential suites.

Meeting Facilities
Spanning more than 110,000 sf, the facility’s 30 meeting 

rooms offer great space for conventions, board meetings and 
corporate gatherings. The hotel’s meeting facilities accom-
modate up to 2,500 attendees, and each space is equipped 
with high-speed Internet access, built-in projection screens 
and state-of-the-art audio-visual services, with an Omni team 
standing by to guarantee that your expectations will be ex-
ceeded. Plus, the hotel is attached to the Dallas Convention 
Center, offering 1 million sf of additional exhibit space.

Omni Dallas Hotel is built to meet the U.S. Green Building 
Council LEED Gold Certification standards, placing it on the fore-
front of environmental awareness and conservation in the city.

Amenities and Attractions
The Omni Dallas Hotel offers plenty of exciting and re-

laxing amenities onsite, and its proximity puts it in the cen-
ter of numerous entertainment destinations. Inside the ho-
tel, experience the signature Mokara Spa, offering refined 
treatments to soothe the senses and rejuvenate the soul, a 
rooftop terrace pool deck and spacious fitness center. For 
dinner, enjoy the delicious fare available at our onsite res-
taurants, including the award-winning Bob’s Steak & Chop 
House. When it’s time to venture into the city, check out a 
performance in the Dallas Arts District. Explore the nightlife 
of the historic West End or in Victory Park, the high-energy 
home of the Dallas Mavericks, the Dallas Stars and the Perot 
Museum of Nature & Science. Wherever the day takes you, 
Omni keeps guests close to the action, showcasing all this 
city has to offer.

Location
The Omni Dallas Hotel is centrally located in downtown 

Dallas, just 6.5 miles from Dallas Love Field Airport and 19 
miles from DFW International Airport.� C&IT

555 S. Lamar
Dallas, TX 75202
214-744-6664 • Fax: 214-979-4595
hqueisser@omnihotels.com
omnihotels.com/dallas

HAROLD “Q” QUEISSER 
Director of Sales and Marketing

Facts & Features
Guest Rooms/Suites: 1,001
Meeting Space: 110,000 sf
Max Banquet Space with Max Capacity: 
31,733 sf; 2,650 people
Max Reception Capacity: 5,000 people
Max Theater/Auditorium Capacity: 3,522 people

In a city full of lights and luxury,
no other event shines brighter.

Congratulations to the Omni Dallas Hotel, winner of Corporate 
& Incentive Travel’s Award of Excellence for 2013. Voted by  
event professionals, this award honors hotels that o er the 
world’s best venues, amenities and service. Discover our 
standard of excellence by booking an event today.

OMNI UNDERSTANDS

Download the 
Omni LIVE app* to 

watch this ad come to 
life and unlock special 

meeting o ers.

Call for special o�ers.  
800-788-6664 • omniunderstands.com/dallas

*Omni LIVE available for iPhone, iPad and Android devices.
©2013 Omni Hotels & Resorts

OMDC-2067-CIT-AwardExcAd-8.125x10.875-F.indd   1 10/22/13   4:13 PM
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PONTE VEDRA INN & CLUB
Seventeen-Time Winner

Framed by graceful palms and rolling dunes, the ocean-
front Ponte Vedra Inn & Club is nestled in the picturesque 
seaside village of Ponte Vedra Beach, just 20 miles south-

east of Jacksonville, FL. Since its celebrated opening in 1928, 
this AAA Five Diamond- rated resort has served as host to some 
of the nation’s most influential meetings and conferences.

Ponte Vedra’s stunning coastline serves as dramatic back-   
drop for 250 luxurious rooms and suites, most enjoying breath-
taking Atlantic Ocean views. The award-winning interiors com-
bine exquisite furnishings, rich fabrics and classic details to 
create an atmosphere of sheer indulgence. Each spacious room 
features cable TV, complimentary morning newspaper and cof-
fee maker. Private patios and balconies frame panoramic views 
of the sea and sky.

Ponte Vedra’s four restaurants cater to a variety of tastes 
and moods in distinctive and imaginative locations. Popular 
group events include beachfront cook-outs, country-western-
style jamborees, black-tie affairs, putting green coffee breaks 
and “closest to the hole” cocktail receptions. Twenty-four-hour 
room service is a featured convenience. Blessed with year-
round sunshine and a pleasant climate to match, Ponte Vedra 
is a favorite choice among outdoor enthusiasts.

Recreational pleasures include the Atlantic surf, beach, 
36 holes of golf, 15 tennis courts, pools and an expansive, 
oceanfront fitness center. Additionally, biking, fishing, sailing 

and horseback riding combine to create a year-round recre-
ational paradise. The resort features the largest spa in north 
Florida — an aesthetically pleasing environment of 30,000 sf 
with an impressive selection of more than 100 pampering and 
beauty services.

The Ponte Vedra Inn & Club is located midway between 
Jacksonville and St. Augustine in Northeast Florida. The resort is 
31 miles (a 40-minute drive) from the Jacksonville International 
Airport. Twelve major and regional airlines provide more than 
100 daily flights to and from most major cities.

Meetings Blueprint
Ponte Vedra is a 17-time recipient of the prestigious “Award 

of Excellence” for meetings distinction. More than 25,000 sf 
of flexible function space (17 rooms) ideally suits groups from 
10–450 people. Featured are two ballrooms, a cherry-paneled 
executive boardroom, vaulted ceilings, exquisite chandeliers, 
imported marble floors, silver service, crystal, china and flex- 
back conference chairs for the maximum in meeting comfort. 
Available support services include a meeting coordinator, 
audio-visual rental equipment, an onsite business center and 
high-speed Internet access.

For 85 years, meeting planners have come to appreciate the 
Ponte Vedra Inn & Club’s accommodations, activities, ameni-
ties and award-winning hospitality.� C&IT

200 Ponte Vedra Blvd., Ponte Vedra Beach, FL 32082
Contact: Tony Fitzjohn, Director of Group Sales
800-234-7842 • Fax: 904-273-7757
sales@pvresorts.com
www.PonteVedra.com

DALE HANEY 
President

Facts & Features
Guest Rooms/Suites:  250
Meeting Space:  25,000 sf of meeting and 
banquet space, 17 meeting rooms.
Special Services & Amenities:  Atlantic surf, beach,  
pools, two golf courses, 15 tennis courts, oceanfront 
gym, award-winning spa, four restaurants, three 
lounges, eight shops and boutiques, business center.

Oceanfront Excellence

A landmark since its celebrated opening in 1928, the 

Ponte Vedra Inn & Club proudly presides as the grand 

dame of northeast Florida resort hotels.  Featured are 

250 luxurious rooms and suites, the Atlantic surf, beach, 

golf, tennis, fitness, spa, fine dining, shopping and a 

AAA Five-Diamond award for hospitality excellence.

Ponte Vedra Beach, Florida  •  Oceanfront. Just 20 minutes from Jacksonville

888.491.7924  •  www.pontevedra.com
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ROSEN CENTRE HOTEL
Fourteen-Time Winner

Rosen Centre Hotel, known for skillfully balancing busi-
ness and pleasure with elegance and professional-
ism, continues to impress even the most well-traveled 

guests and meeting attendees. The newly opened The Spa 
at Rosen Centre includes seven treatment rooms, a salon, 
health club, an Olympic-sized swimming pool and a gift 
shop. Ladies and gentlemen may enjoy separate eucalyptus 
steam rooms as well as private “Relaxation Lounges” out-
fitted with comfortable, reclining lounge chairs, flat-screen 
TVs, light refreshments, healthful snacks, reading materials 
and access to the pool. In addition, the new 18,000-sf Execu-
tive Ballroom, which includes 5,400 sf of prefunction space, 
opened recently to rave reviews. New complimentary Wi-Fi 
and hardwired Internet is available in all guest rooms. Each 
of the 1,334 guest rooms features a refrigerator, 32-inch flat-
screen TV, data ports, an in-room safe and video folio re-
view/checkout. Eighty suites, which range in size from 500 to 
2,500 sf, and three spectacular presidential suites are ideal 
for smaller conferences as well as  executive or VIP events. 

Rosen Centre Hotel is a first-class business facility, which 
can accommodate groups of 10 to 4,000 attendees. Its prime 
location coupled with attractive amenities easily transform it 
into convention headquarters, as the Rosen Centre Skywalk 
connects the hotel with the West Building of the Orange 
County Convention Center. Rosen Centre offers more than 

150,000 sf of flexible meeting space, including the 35,000-
sf Grand Ballroom, the 14,375-sf Junior Ballroom, the new 
18,000-sf Executive Ballroom, 33 distinctive meeting rooms 
and four permanent registration areas. High-tech meetings 
are easy to hold thanks to advanced technical support, tele-
conferencing equipment, enhanced Internet bandwidth and 
simultaneous on-demand translation services.

Attendees will enjoy unparalleled dining at Rosen Centre’s 
nine restaurants and lounges. Stir Lobby Bar, the hotel’s 
newly renovated 150-seat lobby lounge, offers a comfort-
able setting where guests can enjoy flat-screen TV entertain-
ment or meet up for a favorite beverage, bar bite, fresh sushi 
and tapas. Surrounding the Grande Lobby, 98Forty Tapas & 
Tequila Bar offers sophisticated tapas-style dishes as well as 
an extensive selection of 40 premium tequilas, and guests 
also can pick and choose light bites, cocktails and coffee from 
Banshoo Sushi, Red’s Deli or Smoooth Java. The intimate, up-
scale Everglades Restaurant or buffet-style Café Gauguin are 
but steps away.

Rosen Centre Hotel also features a tropical swimming pool 
with whirlpool and sundeck. Just minutes away is the Shingle 
Creek Golf Club and Orlando’s favorite attractions including 
Universal Orlando, SeaWorld and Walt Disney World.

Whether it’s business or pleasure, Rosen Centre is the 
place to be.� C&IT

9840 International Drive, Orlando, FL 32819
800-204-7234 or 407-996-9840 
Fax: 407-996-2659 
tfrappier@RosenCentre.com 
www.RosenCentre.com

TODD FRAPPIER 
Director 
Sales and Marketing

Facts & Features
Guest Rooms/Suites: 1,334/80
Meeting Space: 150,000 sf, 33 meeting rooms. 
Special Services & Amenities:  Complimentary Wi-Fi 
and hardwired Internet in all guest rooms. A new Salton 
Systems RFID lock system provides easy and secure 
access to meeting rooms and guest rooms. Named as a 
Two Palm Green Lodge for conserving natural resources. 

Come see what’s new. here’s a hint. 
almost everything.

With so many newly renovated spaces and exciting, updated features, the Rosen Centre Hotel is 
Orlando’s newest award-winning meetings hotel that’s been here for years. An elegant, new executive 

ballroom. Two incredible new restaurants. New guestrooms and suites with free in-room Internet. 
And our fabulously expanded tranquil sanctuary, The Spa at Rosen Centre, gives attendees the 

chance to completely unwind and relax at the end of the day. 

To learn more about everything new and what it means to your next meeting, 
please call 407.996.9840, or email Sales@RosenCentre.com.

Synonymous with exceptional service and guest satisfaction, Rosen Hotels & Resorts sets the standard 
for hospitality in Orlando and has for over 39 years. Free Internet in all guestrooms and public spaces. 
Robust planner perks. Unparalleled personal attention. Impeccable service. At Rosen Hotels & Resorts, 

your peace of mind is our highest priority.

Rest Assured.®

13-ROC-092 CORPORATE & INCENTIVE TRAVEL NOVEMBER 2013.indd   1 9/30/13   9:27 AM



24     CORPORATE & INCENTIVE TRAVEL� 2 0 1 3  AWA R D S  O F  E X C E L L E N C E

ROSEN PLAZA HOTEL
Thirteen-Time Winner

Much more than just a first-class meeting facility, the 
Rosen Plaza Hotel offers outstanding accommoda-
tions, a highly respected professional staff and so-

phisticated meeting space, which is now connected via the 
newly opened Gary Sain Memorial Skybridge to the 2.1-mil-
lion-sf Orange County Convention Center. All 800 guest 
rooms were recently renovated from top to bottom and now 
feature 32-inch flat-screen TVs, new furnishings and carpet, 
Simmons Beauty Rest beds as well as a complete bathroom 
remodel designed to invoke the relaxing sensations of an up-
scale spa. The newest amenity is complimentary Wi-Fi and 
hardwired Internet in all guest rooms.

Located in the heart of the International Drive district, 
Rosen Plaza offers more than 60,000 sf of state-of-the-art 
meeting space that includes the Grand Ballroom with 26,000 
sf of column-free space; the Foyer with 12,500 sf of space; the 
4,500-sf Regency Salon; 22 well-appointed meeting rooms; 
and 16 hospitality suites. Advanced technical support, high-
tech teleconferencing, enhanced Internet bandwidth and 
simultaneous translation allow the Rosen Plaza Hotel to ac-
commodate every need. The hotel is renowned for catering 
memorable corporate events for up to 2,740 attendees.

The popular Jack’s Place restaurant, home to the world’s larg-
est collection of autographed caricatures, was named one of 
Florida Trend’s top restaurants in Orlando, Orlando Magazine’s 

Best Restaurant on International Drive, USA Today’s “10 Best” 
International Drive restaurants and is listed in Zagat’s best res-
taurants in the Orlando area. In addition to its famous prime 
steaks and fresh seafood, the menu now includes more op-
tions, such as a hefty 16-ounce Veal Chop and mouthwater-
ing Sesame Crusted Tuna. Cafe Matisse offers buffets and à 
la carte menus for breakfast, lunch and dinner; and Lite Bite is 
ideal for sandwiches and snacks. Smoooth Java and the Lobby 
Bar are great places to gather. The newly renovated Backstage 
Nightclub & Sports Bar features a huge dance floor, live mu-
sic on weekends, six 50-inch flat-screen TVs for the ultimate 
high-definition sports and an all-new recreation area with pool 
tables, darts and video games.

Other amenities include a tropical swimming pool area with 
a cascading waterfall and whirlpool, as well as a fitness cen-
ter. Guests are granted privileges and complimentary trans-
portation to the Shingle Creek Golf Club, which is located just 
minutes away. Walt Disney World theme parks are 10 minutes 
away, and the Pointe Orlando shopping/entertainment com-
plex is across the street.

Our staff is empowered to create meetings of exceptional 
value while delivering the legendary service that Harris Rosen 
insists upon in all of his hotels. Our flexible and motivated staff 
members will do everything in their power to make your next 
meeting something to remember for years to come.� C&IT

9700 International Drive, Orlando, FL 32819
800-366-9700 or 407-996-9700 
Fax: 407-354-5774 
sales@RosenPlaza.com 
www.RosenPlaza.com

VICTORIA HALL 
Director of Sales & Marketing

Facts & Features
Guest Rooms: 800
Meeting Space: 60,000 sf
Special Services & Amenities:  The Gary Sain Memorial 
Skybridge is now open to the OCCC West Building. A 
new Salton Systems RFID lock system provides easy and 
secure access to meeting rooms and guest rooms. Rosen 
Plaza Hotel is a Florida DEP Two Palm Green Lodge.

Synonymous with exceptional service and guest satisfaction, Rosen Hotels & Resorts sets the 
standard for hospitality in Orlando and has for over 39 years. Free Internet in all guestrooms 

and public spaces. Robust planner perks. Unparalleled personal attention. Impeccable service. 
At Rosen Hotels & Resorts, your peace of mind is our highest priority.

Rest Assured.®

Location is everything. 
But not the onLy thing.

Impeccable service, luxurious accommodations, exceptional meeting facilities and 
impressive event capabilities are just some of the many reasons why the Rosen Plaza Hotel 
is a great place to meet. Being connected via SkyBridge to the Orange County Convention 

Center on International Drive, just steps from endless entertainment, does not hurt either. 

For more information, please call 407.996.9700, or email Sales@RosenPlaza.com.
RosenPlaza.com

13-ROP-032 CORPORATE & INCENTIVE TRAVEL NOV 2013 BLEED.indd   1 10/31/13   5:08 PM
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ROSEN SHINGLE CREEK
Seven-Time Winner

For a luxurious, upscale and naturally beautiful Florida 
experience, planners need look no further than Rosen 
Shingle Creek, a AAA Four Diamond premier meeting 

destination conveniently located 10 minutes from the Orlando 
International Airport and within one mile of the Orange Coun-
ty Convention Center North/South building. Rosen Shingle 
Creek is one of the largest full-service convention hotels in 
Central Florida, and offers 1,500 guest rooms and suites and 
490,000 sf of dedicated, state-of-the-art meeting and event 
space, including three column-free ballrooms — the 95,000-sf 
Gatlin Grand Ballroom; the 60,000-sf Sebastian Ballroom; and 
the 40,000-sf Panzacola Ballroom. In addition, there are 99 
meeting rooms, 56,000 sf of breakout meeting rooms, more 
than 100,000 sf of prefunction space, more than 72,000 sf of 
outdoor space, a 40,000-sf outdoor event lot and 250,000 sf of 
exhibition space. Wi-Fi and hardwired Internet service is avail-
able in all meeting spaces, and is a complimentary service in 
all guest rooms, restaurants and the lobby.

Named a four-star “Best Places to Play” by Golf Digest 
magazine, the Shingle Creek Golf Club is a David Harman-
designed, 18-hole, 7,149-yard championship golf course 
featuring undulating fairways and interconnecting water-
ways. Named as one of the “Top 40 Best New Golf Courses 
in the U.S.” by Golfweek magazine, the club is home to the 
Brad Brewer Golf Academy, rated as one of the “Top 25 

Golf Schools” in the nation by Golf Magazine. One of Golf 
Magazine’s “Top 100 Instructors,” Brewer and his PGA staff 
can orchestrate the ultimate golf program for meetings and 
events of all sizes.

The Spa at Shingle Creek, a full-service 13,000-sf spa, fea-
tures nine treatment rooms and a fitness center. Amenities 
include lighted tennis courts, four swimming pools, hot tubs 
and much more. The area’s major theme parks and attractions 
are nearby and easily accessible. The newly opened Mi Casa 
Tequila Taqueria is a casual tequila bar and restaurant, which 
serves up authentic Mexican dishes with a creative spin. A 
popular draw — aside from the sipping tequilas and generous 
margaritas — is Lima guacamole, prepared tableside in a lava 
stone pestle. Other favorites include Banrai Sushi’s signature 
items, such as the Shingle Creek Roll with gator meat, along 
with more than a dozen traditional sushi dishes. At Tobias 
Flats, “old Florida” meets a new world of tastes in all forms of 
flatbreads, from appetizers and salads to sandwiches and piz-
zas. These options provide a quick and convenient comple-
ment to the hotel’s AAA Four Diamond, fine-dining restau-
rants, A Land Remembered, a classic steak house, and Cala 
Bella, an Italian bistro.

Rosen Hotels & Resorts will celebrate its 40th anniversary 
next year. The staff will move mountains to satisfy the needs of 
every attendee — the hallmark of a Rosen property.� C&IT

9939 Universal Boulevard, Orlando, FL 32819
866-996-9939 or 407-996-9939 
Fax: 407-996-9935 
sales@RosenShingleCreek.com 
www.RosenShingleCreek.com

LESLIE MENICHINI 
Vice President, Sales & Marketing 
Rosen Hotels & Resorts

Facts & Features
Guest Rooms/Suites: 1,500
Meeting Space: 490,000 sf
Special Services & Amenities:  Guests will delight in 
the 15 dining and lounge options. New features include 
enhanced Internet bandwidth and technology in the 
meeting spaces and a RFID lock system that provides easy 
and secure access to meeting rooms and guest rooms. 

MADE FOR
DREAMERs AnD 
DEAl-MAkERs.

RosenShingleCreek.com
407.996.9939

Visit RosenHotels.com/ROI 
for exclusive and substantial 
Rosen Planner Perks™ offers.

since Rosen shingle Creek first opened its impressive doors, this Orlando original has flourished 
as one of the city’s most treasured destination hotels. As a premier meeting and event venue, 
Rosen shingle Creek offers all the luxurious amenities attendees need to succeed, including 
spaces as inspiring as the city it happily calls home. 

W E  D E l I V E R  I n s P I R A T I O n .  W E  D E l I V E R  O R l A n D O .
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THE SEAPORT HOTEL & WORLD TRADE CENTER
Eight-Time Winner

Recognized as one of the top meeting facilities in the 
Northeast, The Seaport Hotel & World Trade Center of-
fers meeting planners a refreshingly distinctive venue 

in Boston’s bustling Seaport District. This AAA Four Diamond 
property enables a seamless and productive experience by 
customizing a distinctive array of facilities, services and envi-
ronments to the unique needs of each guest.

Located just minutes from Logan Airport, South Station, ma-
jor highways and the city’s finest shops, museums and cultural 
attractions, Seaport is easily accessible via taxi, public transit, 
water shuttle or car. The stunning views, convenient location 
and gracious staff of the Seaport Hotel & World Trade Center 
are just the beginning of what makes a Seaport experience pre-
ferred among meeting and event planners.

Accommodations and Meeting Facilities
Featuring 428 luxurious guest rooms, the Seaport Hotel 

surprises and delights with innovative services, refreshing ame-
nities and technology that’s always a step ahead. And finish-
ing in April 2014, Seaport’s guest rooms and executive suites 
will be completely remodeled with new furniture and fixtures 
and updated bathrooms as well. Thoughtful amenities include 
complimentary wireless, high-speed Internet access, a 24-hour 
Business Center, high-definition televisions in every guest room 
and complimentary access to Wave Health & Fitness.

Seaport’s dedicated meeting professionals work closely with 
each client to orchestrate every detail of his or her meeting or 
conference. With more than 180,000 sf of flexible conference, 
meeting and exhibition space, the combined facility offers 42 
function rooms, including a 418-seat amphitheater, all which 
feature high-speed T-1 Internet access and complimentary 
wireless access throughout the public spaces. Other highlights 
include a variety of flexible indoor spaces as well as outdoor 
patios and balconies with breathtaking water views.

Seaport has been recognized for excellence in overall ser-
vice and distinguished as an outstanding meeting facility, hav-
ing received the Award of Excellence as well as a number of 
other industry awards. From your first contact, you will experi-
ence a refreshing level of service and expertise that is focused 
on ensuring that your event is a resounding success.

Dining and Recreation
Chef Robert Tobin offers a fresh twist on contemporary 

American and New England regional cuisine in Seaport’s Four 
Diamond Aura restaurant, TAMO bar and seasonal TAMO ter-
race. Wave Health & Fitness features the latest equipment and 
a heated lap pool. Attractions near the Seaport Hotel include 
the Children’s Museum, Institute of Contemporary Art, New 
England Aquarium, Faneuil Hall, the Freedom Trail and the 
Spirit of Boston Harbor cruises.  � C&IT

One Seaport Lane, Boston, MA 02210
877-SEAPORT
617-385-4212
sales@seaportboston.com
www.SeaportBoston.com

MARIANNA ACCOMANDO 
Assistant General Manager 
and Vice President, Sales

Facts & Features
Guest Rooms/Suites: 428
Meeting Space: More than 180,000 sf
Special Services & Amenities: The Seaport 
features complimentary wireless, high-speed 
Internet access, a 24-hour Business Center, 
high-definition TVs in every guest room and 
complimentary access to Wave Health & Fitness.

Harbor views, city views, garden views. The Seaport Hotel & World Trade Center in Boston has 
them all – and more of them than any other major hotel in Boston. With 7 ballrooms, 42 meeting 
rooms, outdoor gardens and terraces plus seven private dining rooms, Seaport has the space you 
need for your next meeting or event. And we’re the easiest hotel in Boston for access, minutes 
from Logan Airport and downtown Boston via our own MBTA Silver Line stop, water taxi and car.  
Call us to find out more at 617.385.4212.

MORE Rooms With a View Than 
Any Other Hotel in Boston.

One Seaport Lane  |  Boston, MA  02210  |  617.385.4212  |  www.seaportboston.comS E A  T H E  D I  F  F  E R E N C E SM

Completely Renovated Guest Rooms as of April, 2014.
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THE VENETIAN 
RESORT HOTEL CASINO

Fourteen-Time Winner

The comfort and productivity of attendees is front and 
center at The Venetian and The Palazzo, a Five Diamond 
resort respite in the heart of The Las Vegas Strip. Add 

the seemingly unlimited all-in-one-place resources of 7,100 
guest suites and more than 2.25 million sf of convention 
space, and you’ve got the ultimate convention destination.

Meeting Facilities
The Venetian convention space features one of the world’s 

largest pillarless ballrooms at 85,000 sf, with an additional 
298 meeting, conference and boardrooms. In addition, the 
adjacent Sands Expo features state-of-the-art convention fa-
cilities, with 1.9 million sf of newly renovated meeting and 
show space.Together, the two hotels create the largest green-
certified hotel property in the world.

To facilitate networking, attendees can enjoy delectable 
dining created by a host of James Beard Award-winning chefs 
in more than 30 onsite restaurants, outlets and lounges; more 
than 130 boutiques; dazzling entertainment and the calming 
retreat of Canyon Ranch SpaClub — renowned as the ideal 
place to relax, renew and re-energize. From Emeril Lagasse’s 
Delmonico to Thomas Keller’s Bouchon, to Wolfgang Puck’s 
Postrio, The Venetian’s sumptuous Las Vegas fine-dining op-
tions promise to satisfy every palate. New restaurants from 
Mario Batali and Buddy Valastro just opened to rave reviews.

The experience begins the moment attendees enter The 
Venetian and The Palazzo as the most exquisite resort experi-
ence in Las Vegas unfolds. The Venetian, a must-see, gotta-
share-a-picture-with-friends experience, overflows with the 
artful, authentic charm and romance of old-world Venice.  
Every painstaking detail has been recreated, from the beauti-
ful frescoes of the Colonnade to the serenading gondoliers 
winding their way down the Grand Canal.

At The Palazzo, visitors are comforted by modern Italian 
design, in a world where impeccable service and unforget-
table ambience are at every turn. In fact, the resort was 
named in the Travel Channel list of “The Ultimate 10 Hotels 
in the World.”

The breathtaking accommodations at The Venetian and 
The Palazzo offer a degree of luxury unavailable anywhere 
else. Suites average 700 sf — roughly twice the size of the 
typical Las Vegas hotel room — each designed to facilitate 
the business needs of meeting attendees.

Also new in 2013 is The Venetian and The Palazzo Premio 
Travel Rewards program, a new incentive program that lever-
ages the most popular destination in the world — Las Vegas. 
The potential to experience Las Vegas as a winner is the ulti-
mate travel incentive. The Venetian and The Palazzo offer the 
finest in meeting space, accommodations and amenities, all 
set in a luxurious resort.� C&IT

3355 Las Vegas Boulevard South
Las Vegas, NV 89109
702-414-4202 • Fax: 702-414-4806
Chandra.Allison@Venetian.com
www.VenetianPalazzoMeetings.com

CHANDRA ALLISON
Vice President of Sales

Facts & Features
Guest Suites: 7,100
Meeting Space: 2.25 million sf
Special Services & Amenities: Business 
Center, Venetian Showroom, Canyon Ranch 
SpaClub, nightly entertainment, 30+ onsite 
restaurants, outlets and lounges. Located minutes 
from McCarran International Airport.

If you use travel as an award in your incentive programs, 
let us introduce you to PREMIO. It has the fl exibility and versatility 

to satisfy the desires of your participants and your budget concerns . . .
A special award at a great price!

Whether you’re a veteran at program planning or just a novice, PREMIO Incentives will give 
you the “hammer” to use wherever and whenever you need to add that special something. 

You’ll be glad you did . . . and so will your participants.

INTRODUCING PREMIOINTRODUCING PREMIOINTRODUCING PREMIO

LEARN HOW PREMIO CAN PLAY A ROLE  IN THE SUCCESS OF YOUR INCENTIVES PROGRAM

Call or click today to contact one of our PREMIO specialists who can provide more 
information how PREMIO can make you and your participants WINNERS.

1.866.769.2163 
venetian.com/premio
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WYNN LAS VEGAS
Eight-Time Winner

For corporate meeting planners who want to create an 
unforgettable experience in the heart of one the most 
exciting cities in the world, the industry-leading meeting 

facilities of Wynn Las Vegas and Encore await.
There is an understanding at Wynn and Encore that their 

success lies in the complete satisfaction and success of every 
group that meets here. With more than 260,000 sf of meeting 
space and a staff dedicated to providing individualized service 
and support from initial contact to final departure, planners 
will experience firsthand the renowned service that has earned 
Wynn and Encore more Forbes Five-Star Awards than any other 
casino resort in the world. Groups large and small are brought 
together in beautiful, well-appointed spaces, customized and 
complemented with unexpected touches of elegance such as 
terraces and balconies that allow for a breath of fresh air and 
floor-to-ceiling windows that afford gorgeous views.

Planners looking for a dramatic difference can also book 
the resorts’ internationally renowned nightlife venues — XS, 
Surrender, Tryst and Encore Beach Club — for private events.

The catering department at Wynn and Encore creates un-
equaled culinary events with gourmet catering by Executive 
Chef James Benson. With more Forbes Four-Star Award-
winning restaurants than any other resort in North America, 
attendees may also enjoy any of the 20 casual and fine din-
ing experiences where master chefs prepare their signature 

cuisines for private dinners or luxurious receptions. Many of 
the restaurants also offer indoor/outdoor experiences, serving 
up beautiful lake, lagoon and waterfall views along with their 
award-winning menus.

An abundance of recreational and relaxation opportunities 
allow attendees to discover experiences suited to their indi-
vidual interests. The award-winning spas at Wynn and Encore 
offer a full menu of rejuvenating services, saunas and plunge 
pools. The Wynn Golf Club is a magnificent par-70 course 
with 18 holes of challenging beauty directly connected to the 
resort. The shopping Esplanades of Wynn and Encore show-
case the most sought-after designers, brands and specialty 
boutiques. Or for an exciting evening immersed in fantasy, 
danger and reverie, “Le Rêve – The Dream,” set in Wynn’s 
intimate Aqua Theater and voted “Best Show in Las Vegas,” 
combines artistic athleticism and aerial acrobatics to create a 
truly breathtaking experience.

At the end of the day, the 4,750 guest rooms and suites at 
Wynn and Encore offer the perfect retreat with luxurious dé-
cor and amenities designed for ultimate comfort and conve-
nience. Every guest room comes complete with beautiful views 
via floor-to-ceiling windows, touch-screen privacy and lighting 
controls and an oversized marble bath. Wynn Las Vegas and 
Encore: for meetings that produce results and result in an ex-
perience greater than ever expected.� C&IT

3131 Las Vegas Boulevard South
Las Vegas, NV 89109
888-320-7117 • Hotel Sales: 866-770-7106
hotelsales@wynnlasvegas.com
www.wynnmeetings.com

DANIELLE BABILINO 
Senior Vice President of Hotel Sales

Facts & Features
Guest Rooms/Suites: Wynn – 2,716;  Encore – 2,034
Meeting Space: 260,000 sf
Special Services & Amenities: Wynn Las Vegas 
and Encore offer 20 fine and casual restaurants, 
two award-winning spas, world-class nightlife 
and the only golf course directly connected 
to a resort on The Las Vegas Strip.

866.770.7201 I wynnmeetings.com

MUCH MORE THAN BUSINESS AS USUAL.


